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08.07.22 1 |SriN Sharma Al |Corporate Acc. Intro and Syllabus Discussion
08.07.22 1 Chandan Kumar Thakur A1l |Financial Statement Analysis Discussion over Syllabus
08.07.22 1 |Teacher?2 DIl |Personal Selling Meaning & Importance
09.07.22 2 |SriN Sharma Al |Share Capital Meaning & Types of Shares
09.07.22 2 Chandan Kumar Thakur All |FSA Concept
09.07.22 2 Teacher 2 DIl |Personal Selling Limitation, Process
11.07.22 3 |SriN Sharma Al |Share Capital Process of Issue
11.07.22 3 Chandan Kumar Thakur All |Mgr. Accounting Concept & Function
11.07.22 3  |Teacher?2 DIl |Personal Selling Selling Techniques
12.07.22 1 |Teacher3 Alll |[Company Audit Introduction of Syllabus
12.07.22 1  |Sri Chandan Kumar Thakur D1 [Marketing Introduction
12.07.22 - Teacher 1 D Il |Class Teaching
13.07.22 2 |Teacher3 Alll |[Company Audit Silent Feature of Audit
13.07.22 - Sri Chandan Kumar Thakur D1 [Class Teaching
13.07.22 1 |Teacherl D Il |Mkt. Practices in India Discussion over Syllabus
14.07.22 - Teacher 3 Alll |Class Teaching
14.07.22 2 |Sri Chandan Kumar Thakur D1 [Marketing Meaning & Scope
14.07.22 2 |[Teacher1l DIl [Rural Mkt. Introduction
15.07.22 4 |SriN Sharma Al |lIssue of Shares Issue & Allotment of Shares
15.07.22 4 [Chandan Kumar Thakur All |Mgt. Accounting Role in Decision Marketing
15.07.22 4 Teacher 2 DIl |[Communication Communication Process
16.07.22 5 Sri N Sharma Al |lIssue of Shares Pvt. Placement & Public Subscription
16.07.22 5 Chandan Kumar Thakur All |Mgt. Accounting Role in Decision Marketing
16.07.22 5 Teacher 2 DIl [Communication Basic Communication Process
18.07.22 6 Sri N Sharma Al |lssue of Shares Consideration other than Cash
18.07.22 6 Chandan Kumar Thakur All |Mgt. Accounting Limitation
18.07.22 6 |Teacher2 DIl [Communication Role of Source, Encoding and Decoding
19.07.22 3 Teacher 3 Alll |Company Audit Audit of Company Accounts
19.07.22 3 Sri Chandan Kumar Thakur D1 |Marketing Scope & Evolution
19.07.22 - Teacher 1 D lll |Class Teaching
20.07.22 4 |Teacher 3 Alll |Company Audit Describe Process
20.07.22 - Sri Chandan Kumar Thakur D | |Class Teaching
20.07.22 3 Teacher 1 D lll |Rural Marketing Importance of Rural Marketing
21.07.22 - Teacher 3 Alll |Class Teaching
21.07.22 4 Sri Chandan Kumar Thakur D1 |Marketing Functions & Importance
21.07.22 4 |Teacher1 D lll |Rural Marketing Nature & Scope
22.07.22 7 Sri N Sharma Al |lIssue of Shares At Par, At Premium, At Discount
22.07.22 7 Chandan Kumar Thakur All |Mgt. Accounting Basic Postulates & Accounting Policy
22.07.22 7 |Teacher?2 DIl [Communication Audience & Feedback
23.07.22 8 Sri N Sharma Al |lIssue of Shares Calls in Arrear
23.07.22 8 Chandan Kumar Thakur All |Financial Statement Concept, Types & Nature
23.07.22 8 Teacher 2 DIl |Communication Feedback, Noise, Importance
25.07.22 9 Sri N Sharma Al |lIssue of Shares Calls in Advance
25.07.22 9 Chandan Kumar Thakur All |Financial Statement Components of FS
25.07.22 9 |Teacher 2 DIl |Advertising Advertising & Communication Mix, Meaning & Factors
26.07.22 10 |Sri N Sharma Al [Issue of Shares Over Subscription & Under Subscription
26.07.22 10 [Chandan Kumar Thakur All |Financial Statement Form of BIS & Gen Institution
26.07.22 10 |Teacher2 DIl |Advertising Different Advertising Function & Type
27.07.22 5 Teacher 3 Alll |Company Audit Reserves
27.07.22 5 Sri Chandan Kumar Thakur D | |Marketing Concepts Meaning & Purpose
27.07.22 - Teacher 1 D lll |Monthly Evaluation
28.07.22 6 |Teacher3 Alll |Company Audit Surplus
28.07.22 - Sri Chandan Kumar Thakur D | |Monthly Evaluation
28.07.22 5 Teacher 1 D lll |Rural Marketing Advantages
29.07.22 - Teacher 3 Alll |Monthly Evaluation
29.07.22 6 Sri Chandan Kumar Thakur D | |Marketing Concepts Traditional V/S Modern
29.07.22 6 |Teacher1l D lll |Rural Marketing Rural V/S Urban Marketing
30.07.22 11 [Sri N Sharma Al |lIssue of Shares Pro rata Allotment
30.07.22 11 [Chandan Kumar Thakur All |Financial Statement From Balance Sheet
30.07.22 11 |Teacher2 DIl |Advertising Meaning, Nature & Process
01.08.22 12 [Sri N Sharma Al |lIssue of Shares Pro rata Allotment
01.08.22 12 [Chandan Kumar Thakur All |Financial Statement From Balance Sheet
01.08.22 12 |Teacher 2 DIl |Advertising Meaning, Nature & Process
03.08.22 13 [Sri N Sharma Al |lIssue of Shares Forfeiture & Reissue of Shares
03.08.22 13 [Chandan Kumar Thakur All |Financial Statement Statement of P&L Format
03.08.22 13 |Teacher 2 DIl |Advertising Objective & Significance
04.08.22 14  |Sri N Sharma Al [Redemption of Pre Shares Issue & Redemption as per Co. Act. 2013
04.08.22 14 [Chandan Kumar Thakur All |Financial Statement Format of Statement of
04.08.22 14 |Teacher 2 DIl |Advertising Benefits & Importance
05.08.22 7 |Teacher3 Alll |Company Auditors Selected Provisions of Co. Act. 2013
05.08.22 7 Sri Chandan Kumar Thakur D | |Marketing Concepts Format of Statement of
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05.08.22 - Teacher 1 D Il |Class Teaching
06.08.22 8 |[Teacher 3 Alll |[Company Auditors Prov. Relating to the Appointment
06.08.22 - Sri Chandan Kumar Thakur D1 [Class Teaching
06.08.22 7 |Teacher1 D Il |Rural Marketing Rural Marketing Environment
08.08.22 - Teacher 3 Alll |Class Teaching
08.08.22 8  |Sri Chandan Kumar Thakur D1 [Marketing Concepts Selling V/S Marketing
08.08.22 8 |[Teacher1 D Il |Rural Marketing Importance
10.08.22 15 [Sri N Sharma Al |Redemption of Pre Shares Conditions & Rules ass per Co. Act 2013
10.08.22 15 [Chandan Kumar Thakur A1l |Analysis & Interpretation of F.S Concept & Objective
10.08.22 15 |[Teacher 2 DIl |Advertising Scope, Effect & Field
11.08.22 16 [Sri N Sharma Al |Redemption of Pre Shares Methods of Redemption
11.08.22 16 [Chandan Kumar Thakur All |Analysis & Interpretation of F.S Types of F.S Analysis
11.08.22 16 |[Teacher 2 DIl |Advertising Criticism
13.08.22 17 |Sri N Sharma Al |Redemption of Pre Shares Creation of Capital Redemption Reserve
13.08.22 17 [Chandan Kumar Thakur All |Analysis & Interpretation of F.S Tools of F.S Analysis
13.08.22 17 |Teacher 2 DIl |Advertising Limitations
16.08.22 9 |[Teacher 3 Alll |[Company Auditors Removal of Auditor
16.08.22 9  |Sri Chandan Kumar Thakur D1 [Marketing Mix Concept & Elements
16.08.22 - Teacher 1 D Il |Class Teaching
17.08.22 10 |[Teacher 3 Alll [Company Auditors Remuneration of Company Auditor
17.08.22 - Sri Chandan Kumar Thakur D1 [Class Teaching
17.08.22 9 |Teacher1 D lll |Rural Marketing Marketing of Agricultural Commodities
19.08.22 - Teacher 3 Alll |Class Teaching
19.08.22 10 |Sri Chandan Kumar Thakur D1 |Marketing Environment Meaning & Components
19.08.22 10 |Teacher1 D lll |Rural Marketing Agricultural Commodities in India
20.08.22 18 |[Sri N Sharma Al |Debentures Issue of Debentures
20.08.22 18 |Chandan Kumar Thakur Al |Analysis & Interpretation of F.S Tools of F.S Analysis
20.08.22 18 |Teacher2 DIl |Advertising Limitation
22.08.22 19 [Sri N Sharma Al |Debentures Issue of Debentures Other Than Cash
22.08.22 19 |Chandan Kumar Thakur Al |Analysis & Interpretation of F.S Comparative Analysis
22.08.22 19 |Teacher2 DIl |Advertising Economics Aspects
23.08.22 20 |SriN Sharma Al |Debentures Issue of Debenture as Collateral Securities
23.08.22 20 [Chandan Kumar Thakur Al |Analysis & Interpretation of F.S Practical Question
23.08.22 20 |[Teacher2 DIl |Advertising Social Aspects
24.08.22 11 |Teacher 3 Alll |Company Auditors Rights & Duties of an Auditor
24.08.22 11  |Sri Chandan Kumar Thakur D1 |Consumer Behavior Principles Characteristics & Importance
24.08.22 - Teacher 1 D lll |Monthly Evaluation
25.08.22 12 |Teacher 3 Alll |Company Auditors Liabilities of Co. Auditor
25.08.22 - Sri Chandan Kumar Thakur D | |Monthly Evaluation
25.08.22 11 |Teacher 1 D lll |Agricultural Input Marketing of Seeds
26.08.22 - Teacher 3 Alll |Monthly Evaluation
26.08.22 12 |Sri Chandan Kumar Thakur D1 |Consumer Behaviour Factors Affecting Buyer Behaviour
26.08.22 12 |Teacher 1 D lll |Agricultural Input Marketing of Fertilizer
27.08.22 21  [SriN Sharma Al |Debentures Redemption of Debenture
27.08.22 21 |Chandan Kumar Thakur All |Analysis & Interpretation of F.S Common Size Statement
27.08.22 21 |Teacher2 DIl |Advertising Budget Meaning & Effective Measures
01.09.22 22 |SriN Sharma Al |Debentures Methods of Redemption
01.09.22 22 |Chandan Kumar Thakur All |Analysis & Interpretation of F.S Practical Question
01.09.22 22 |Teacher2 DIl |Advertising Budget Methods of Budget Preparation
02.09.22 23 [Sri N Sharma Al |Debentures Methods of Redemption
02.09.22 23 |Chandan Kumar Thakur All |Analysis & Interpretation of F.S Trends Analysis
02.09.22 23  |Teacher2 DIl [Advertising Budget Meaning, Nature & Features
03.09.22 13 |Teacher 3 Alll |Audit Report Concept of True & Fair View
03.09.22 13  [Sri Chandan Kumar Thakur D1 [Consumer Behaviour Consumer Behaviour Models
03.09.22 - Teacher 1 D lll |Class Teaching
05.09.22 14 |Teacher 3 Alll |Audit Report Difference Between Report & Certificate
05.09.22 - Sri Chandan Kumar Thakur D | |Class Teaching
05.09.22 13 |Teacher 1 D lll |Agricultural Input Marketing of Pestisides
06.09.22 - Teacher 3 A lll |Class Teaching
06.09.22 14  |Sri Chandan Kumar Thakur D1 |Consumer Behaviour Buying Behaviour or Indian Consumer
06.09.22 14 |Teacher 1 D lll |Agricultural Input Revision of RBI Agricultural Input
07.09.22 24 |Sri N Sharma Al |Final Accounts Sch. Ill of Co. Act 2013
07.09.22 24 |Chandan Kumar Thakur All |Analysis & Interpretation of F.S Practical Question
07.09.22 24 |Teacher 2 DIl |Advertising Appeals Basis of Adv. Approach
10.09.22 25 [Sri N Sharma Al |[Co. Final Accounts Equity & Liabilities and Assets
10.09.22 25 |Chandan Kumar Thakur All |Ratio Analysis Concept
10.09.22 25 |Teacher2 DIl |Advertising Copy Meaning & features
12.09.22 26 |Sri N Sharma Al |Co. Final Accounts Statement of P8L
12.09.22 26 |Chandan Kumar Thakur A1l |Ratio Analysis Classification of Ratio
12.09.22 26 |Teacher2 DIl |Advertising Copy Basic of Advertising Copy
13.09.22 15 |Teacher 3 Alll |Audit Report Content of Audit Report
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13.09.22 15 [Sri Chandan Kumar Thakur D1 [Market Segmentation Meaning & Objectives
13.09.22 - Teacher 1 D Il |Class Teaching
15.09.22 16 |[Teacher 3 Alll |Audit Report Types of Audit Reports
15.09.22 - Sri Chandan Kumar Thakur D1 [Class Teaching
15.09.22 15 |[Teacher1 D Il |Marketing of Consumer Goods Introduction
16.09.22 - Teacher 3 Alll |Class Teaching
16.09.22 16 [Sri Chandan Kumar Thakur D1 [Marketing Segmentation Concept & Importance
16.09.22 16 |[Teacher1 D Il |Marketing of Consumer Goods Importance
19.09.22 27 |SriN Sharma Al |Final Accounts Typical Adjustments
19.09.22 27 |Chandan Kumar Thakur Al |Ratio Analysis Probability Ratio
19.09.22 27 |Teacher?2 D Il |Advertising Copy Format of Advertising Copy
20.09.22 28 |Sri N Sharma Al |Final Accounts Typical Adjustments
20.09.22 28 |Chandan Kumar Thakur Al |Ratio Analysis Gen. Profitability Ratio GP & NP Ratio
20.09.22 28 |Teacher?2 D Il |Advertising Copy Imp. Elements of Advertising Copy
21.09.22 29 [SriN Sharma Al |Valuation of Goodwill G/W Features, Elements and Type
21.09.22 29 |Chandan Kumar Thakur Al |Ratio Analysis Practical Question
21.09.22 29 |Teacher?2 D Il |Advertising Copy Meaning & Selection
22.09.22 17 |Teacher 3 Alll |Audit Report Types of Audit Reports
22.09.22 17 |Sri Chandan Kumar Thakur D1 [Marketing Segmentation Bases of Marketing Segmentation
22.09.22 - Teacher 1 D Ill |Monthly Evaluation
23.09.22 18 |[Teacher 3 Alll |Investigation Meaning & Purpose
23.09.22 - Sri Chandan Kumar Thakur D | |Monthly Evaluation
23.09.22 17 [Teacher 1 D Il |Consumer Behaviour Consumer Durable Goods
24.09.22 - Teacher 3 Alll |Monthly Evaluation
24.09.22 18 |Sri Chandan Kumar Thakur D1 |Marketing Segmentation Procedure for Mu Segmentation
24.09.22 18 |Teacher1 D Il |Consumer Goods Durables V/S Non durable
26.09.22 30 |SriN Sharma Al |Valuation of Goodwill Non Purchased Goodwill Valuation
26.09.22 30 [Chandan Kumar Thakur All |Ratio Analysis Practical Question
26.09.22 30 |[Teacher2 DIl |Advertising Media Types of Media
27.09.22 31 |SriN Sharma Al |Valuation of Goodwill Valuation of Purchased Goodwill
27.09.22 31 [Chandan Kumar Thakur All |Ratio Analysis Overall Profitability Ratio
27.09.22 31 |[Teacher2 DIl |Advertising Media Magazine Advertising
28.09.22 32 |Sri N Sharma Al |Valuation of Goodwill Needs for Valuation
28.09.22 32 [Chandan Kumar Thakur All |Ratio Analysis Practical Question
28.09.22 32 |Teacher2 DIl |Advertising Media Outdoor Advertising Meaning & Medium
29.09.22 19 |Teacher 3 Alll |Investigation Purpose to Detect Fund
29.09.22 19 |Sri Chandan Kumar Thakur D | |Marketing Segmentation Marketing Segmentation Strategies
29.09.22 - Teacher 1 D lll |Class Teaching
30.09.22 20 |[Teacher3 Alll |Investigation Misappropriation
30.09.22 - Sri Chandan Kumar Thakur D | |Class Teaching
30.09.22 19 |Teacher1 DIl |Consumer Goods Durables V/S Non Durable
01.10.22 - Teacher 3 Alll |Class Teaching
01.10.22 20 [Sri Chandan Kumar Thakur D | |Marketing Segmentation Requirement for Effective Marketing Segmentation
01.10.22 20 |[Teacher1 D lll |Marketing of Industrial Goods Introduction
07.10.22 33 |SriN Sharma Al |Valuation of Shares Methods of Valuation
07.10.22 33 [Chandan Kumar Thakur All |Ratio Analysis Turnover or Activity Ratio
07.10.22 33 |[Teacher2 DIl |Advertising Media Merits & Demerits of Outdoor Advertising
08.10.22 34 |SriN Sharma Al [Valuation of Shares Majority & Minority View
08.10.22 34 |Chandan Kumar Thakur All |Ratio Analysis Practical Question
08.10.22 34 |Teacher2 DIl |Advertising Media Internet Advertising
10.10.22 35 [SriN Sharma Al [Amalgamation Merger & Acquisition
10.10.22 35 [Chandan Kumar Thakur All |Ratio Analysis Practical Question
10.10.22 35 |[Teacher2 DIl |Advertising Media Merits & Demerits
11.10.22 21 |Teacher3 Alll |Investigation Defalcation
11.10.22 21 [Sri Chandan Kumar Thakur D | |Marketing Research Meaning & Nature
11.10.22 - Teacher 1 D lll |Class Teaching
12.10.22 22 |Teacher3 Alll |Investigation Under Company Act.
12.10.22 - Sri Chandan Kumar Thakur D | |Class Teaching
12.10.22 21 |[Teacher1 D lll |Marketing of Industrial Goods Industrial Commodities
13.10.22 - Teacher 3 A lll |Class Teaching
13.10.22 22 |Sri Chandan Kumar Thakur D | |Marketing Research Scope & Objective
13.10.22 22 |Teacher1 D lll |Industrial Commodities Nature & Scope
14.10.22 36 [SriN Sharma Al [Amalgamation Accounting For Amalgamation
14.10.22 36 |Chandan Kumar Thakur A1l |Ratio Analysis Liquidity Ratio
14.10.22 - Teacher 2 DIl |Class Teaching
15.10.22 37 |SriN Sharma Al [Amalgamation In the Nature of Merger
15.10.22 - Chandan Kumar Thakur All |Class Teaching
15.10.22 36 |Teacher2 DIl |Advertising Media Advertising at Point of Purchase
17.10.22 - Sri N Sharma Al |Class Teaching
17.10.22 37 |Chandan Kumar Thakur A1l |Ratio Analysis Practical Question
17.10.22 37 |Teacher2 DIl |Advertising Media Entertainment & Other Advertising
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18.10.22 23 |Teacher3 Alll [Investigation Under Company Act.
18.10.22 23 |Sri Chandan Kumar Thakur D1 [Marketing Research Types & Research
18.10.22 23 |Teacherl D Il |Industrial Commodities Importance
19.10.22 24 |Teacher3 Alll |Investigation Investigation in Connection with
19.10.22 24 |Sri Chandan Kumar Thakur D1 [Marketing Research Marketing Research Process
19.10.22 24 |Teacher1 D Il |Public Distribution Distribution System in India
20.10.22 25 |Teacher3 Alll [Investigation Purchase of Business
20.10.22 25 |Sri Chandan Kumar Thakur D1 [Marketing Research Marketing Information System (MIS)
20.10.22 25 |Teacherl D Il |Public Distribution History & Scope
28.10.22 38 |SriN Sharma Al |Amalgamation In the Nature of Purchase
28.10.22 37 |Chandan Kumar Thakur A1l |Fund Flow Analysis Concept & Analysis
28.10.22 - Teacher 2 DIl |Monthly Evaluation
29.10.22 38 [SriN Sharma Al |Amalgamation Calculation of Purchase Consideration (P.C)
29.10.22 - Chandan Kumar Thakur Al |Monthly Evaluation
29.10.22 37 |Teacher?2 D Il |Media Planning & Scheduling Meaning & Preparation
01.11.22 - Sri N Sharma Al |Monthly Evaluation
01.11.22 38 |Chandan Kumar Thakur A1l |Fund Flow Analysis Importance & Limitation
01.11.22 38 |Teacher?2 DIl |Media Planning & Scheduling Methods of Scheduling
02.11.22 26 |Teacher3 Alll [Investigation Appraisal by Banks
02.11.22 26 |Sri Chandan Kumar Thakur D1 [Marketing Research Limitation of Marketing Research
02.11.22 26 |Teacherl D Il |Public Distribution Importance
03.11.22 27 |Teacher3 Alll |Investigation Appraisal by Financial Institution
03.11.22 27 |Sri Chandan Kumar Thakur DI |Procedure Concept & Nature
03.11.22 27 |Teacher1l D Il |Public Distribution Drawback of PDS
05.11.22 28 |Teacher3 Alll |Investigation Appraisal by Financial Institution
05.11.22 28 |Sri Chandan Kumar Thakur DI |Procedure Importance & Classification
05.11.22 28 |Teacher1 D lll |Stock Exchange Meaning & Importance
07.11.22 39 [SriN Sharma Al |Amalgamation Pooling of Interest Method
07.11.22 39 [Chandan Kumar Thakur All |Fund Flow Analysis Preparation of FF Statements
07.11.22 - Teacher 2 DIl |Class Teaching
09.11.22 40 |Sri N Sharma Al |Amalgamation AS- 14
09.11.22 - Chandan Kumar Thakur All |Class Teaching
09.11.22 39 |[Teacher2 DIl [Consumer Oriented Advertising Meaning
10.11.22 - Sri N Sharma Al [Class Teaching
10.11.22 40 |Chandan Kumar Thakur All |Fund Flow Analysis Format of Fund Flow Statement
10.11.22 40 |Teacher 2 DIl [Consumer Oriented Advertising Consumer Value & Factors
11.11.22 29 |[Teacher3 Alll |Special Audit Investigation of banks
11.11.22 29 [Sri Chandan Kumar Thakur DI |Product Consumer V/S Industrial Goods
11.11.22 29 |[Teacher1l D lll |Stock Exchange Function of SE
12.11.22 30 |[Teacher3 Alll |Special Audit Investigation of Banks
12.11.22 30 [Sri Chandan Kumar Thakur DI |Product Produce Planning & Development
12.11.22 30 |[Teacher1l D lll |Stock Exchange Regulation of SE in India
14.11.22 31 |[Teacher3 Alll |Special Audit Investigation of Insurance Company
14.11.22 31 [Sri Chandan Kumar Thakur DI |Product New Product Development
14.11.22 31 |Teacherl DIl |SEBI Establishment of SEBI
15.11.22 41 |Sri N Sharma Al [Amalgamation Practical Question
15.11.22 41 |Chandan Kumar Thakur All |Fund Flow Analysis T Form Statement
15.11.22 - Teacher 2 DIl [Class Teaching
16.11.22 42 |Sri N Sharma Al [Internal Reconstruction Objective of Capital Reduction
16.11.22 - Chandan Kumar Thakur All |Class Teaching
16.11.22 41 |Teacher 2 DIl |Ethical & Legal Aspects of Adv. Meaning & Role
17.11.22 - Sri N Sharma Al [Class Teaching
17.11.22 42 |Chandan Kumar Thakur All |Fund Flow Analysis Example of Typical Term
17.11.22 42 |Teacher 2 DIl |Ethical & Legal Aspects of Adv. Controlling Policies of Advertising
18.11.22 32 |Teacher3 Alll |Special Audit Investigation of Insurance Company
18.11.22 32 [Sri Chandan Kumar Thakur DI |Product Packaging, Role & Function
18.11.22 32 |Teacher1l DIl |SEBI Power & Function
19.11.22 33 |[Teacher3 Alll |Special Audit Cooperative Societies
19.11.22 33 [Sri Chandan Kumar Thakur DI |Product Brand V/S Trademark
19.11.22 33 |[Teacher1l DIl |SEBI Regulation of SEBI
21.11.22 34 |Teacher3 Alll |Special Audit Cooperative Societies
21.11.22 34 |Sri Chandan Kumar Thakur D1 [Product After Sales Services
21.11.22 34 |Teacher1 D Il |Marketing of Services Introduction & Meaning
22.11.22 43 |Sri N Sharma Al [Internal Reconstruction Reduction of Share Capital
22.11.22 43 |Chandan Kumar Thakur All |Fund Flow Analysis Example of Typical Term
22.11.22 - Teacher 2 DIl [Monthly Evaluation
23.11.22 44 |Sri N Sharma Al |Internal Reconstruction Form of Reduction
23.11.22 - Chandan Kumar Thakur All |Monthly Evaluation
23.11.22 43 |Teacher 2 DIl |Ethical & Legal Aspects of Adv. Controlling Policies of Advertising
25.11.22 - Sri N Sharma Al [Monthly Evaluation
25.11.22 44 |Chandan Kumar Thakur All |Fund Flow Analysis Calculation of Profit from Operations
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25.11.22 | 44 |Teacher?2 D Il |Ethical & Legal Aspects of Adv. Legal Measures & Action
26.11.22 35 |Teacher3 Alll [Special Audit Govt. Companies
26.11.22 35 |Sri Chandan Kumar Thakur DI [Product Product Life Cycle
26.11.22 35 |Teacherl D Il |Marketing of Services Concept
28.11.22 36 |Teacher3 Alll [Special Audit Govt. Companies
28.11.22 36 |Sri Chandan Kumar Thakur DI [Product PLC Strategic Implications
28.11.22 36 |Teacherl D Il |Marketing of Services Evaluation
29.11.22 37 |Teacher3 Alll [Management Audit Meaning of Management Audit
29.11.22 37 |Sri Chandan Kumar Thakur D1 [Price Importance of Pricing
29.11.22 37 |Teacherl D Il |Marketing of Services Characteristics of Services
30.11.22 45 |Sri N Sharma Al |Internal Reconstruction Accounting Arrangements
30.11.22 [ 45 |Chandan Kumar Thakur A1l |Fund Flow Analysis Practical Question
30.11.22 - Teacher 2 D Il |Class Teaching
01.12.22 | 46 |TeacherS3 Al |Internal Reconstruction Journal Entries
01.12.22 - Chandan Kumar Thakur All |Class Teaching
01.12.22 | 45 |Teacher?2 D Il |Ethical & Legal Aspects of Adv. Code of Conducts & Reform
02.12.22 - Sri N Sharma Al |Class Teaching
02.12.22 | 46 |Chandan Kumar Thakur A1l |Fund Flow Analysis Practical Question
02.12.22 | 46 |Teacher?2 D Il |Ethical & Legal Aspects of Adv. Measuring Advertising Effectiveness
03.12.22 38 |Teacher3 Alll [Management Audit Meaning of Management Audit
03.12.22 38 |Sri Chandan Kumar Thakur DI [Price Objectives of Pricing
03.12.22 38 |[Teacher1l D Il |Marketing of Services Importance
07.12.22 39 |[Teacher3 Alll |Management Audit Need of Management Audit
07.12.22 39 [Sri Chandan Kumar Thakur DI |Price Factors Affecting Price
07.12.22 39 |[Teacher1l D Il |Marketing of Mix Meaning
08.12.22 40 |Teacher 3 Alll |Management Audit Need of Management Audit
08.12.22 40 |Sri Chandan Kumar Thakur DI |Price Pricing Decision Types
08.12.22 40 |Teacher1 D Il |Marketing of Mix Importance
09.12.22 47 |Sri N Sharma Al [Internal Reconstruction Scheme of Capital Reduction
09.12.22 47 |Chandan Kumar Thakur All |Fund Flow Analysis Practical Question
09.12.22 - Teacher 2 DIl |Class Teaching
12.12.22 48 |Sri N Sharma Al [Holding Company Meaning of Holding Co. & Subsidiary Co.
12.12.22 - Chandan Kumar Thakur All |Class Teaching
12.12.22 47 |Teacher 2 DIl |Advertising Agency Meaning, Role & Organization
13.12.22 - Sri N Sharma Al [Class Teaching
13.12.22 48 [Chandan Kumar Thakur All [Cash Flow Statement Concept, Uses, Objective, Limitations
13.12.22 48 |Teacher 2 DIl |Advertising Agency Features & Chatacteristics
14.12.22 41 |Teacher 3 Alll |Management Audit Procedure of Management Audit
14.12.22 41 |Sri Chandan Kumar Thakur DI |Price Pricing Strategies
14.12.22 41 |Teacher 1 D lll |Marketing of Mix Elements of Marketing Mix
15.12.22 42  |Teacher 3 Alll |Management Audit Procedure of Management Audit
15.12.22 42  [Sri Chandan Kumar Thakur D1 [Price Price V/S Non Price Components
15.12.22 42  |Teacher 1 D lll |Cooperative Marketing Meaning
02.01.23 43  |Teacher 3 Alll |Future Trends Future Trends in Auditing
02.01.23 43 |Sri Chandan Kumar Thakur D | |Distribution Channel Concept & Role
02.01.23 43  |Teacher 1 D lll |Cooperative Marketing Nature & Scope
03.01.23 49 |Sri N Sharma Al [Holding Company Basic Rules for Consolidated Balance Sheet
03.01.23 49 [Chandan Kumar Thakur All [Cash Flow Statement Cash Flow V/S Fund Flow Statement
03.01.23 - Teacher 2 DIl [Class Teaching
04.01.23 50 [SriN Sharma Al [Holding Company Analysis of Process
04.01.23 - Chandan Kumar Thakur All |Class Teaching
04.01.23 49 |Teacher 2 DIl |Advertising Agency Function of Agency
05.01.23 - Sri N Sharma Al [Class Teaching
05.01.23 50 |Chandan Kumar Thakur All |Cash Flow Statement Classification of Cash Flow
05.01.23 50 |[Teacher2 DIl |Advertising Agency Benefits of Advertising Agency
06.01.23 44  |Teacher 3 Alll |Future Trends Future Trends in Auditing
06.01.23 44 |Sri Chandan Kumar Thakur D | |Distribution Channel Types of Distribution Channels
06.01.23 44  |Teacher 1 D lll |Cooperative Marketing Co. Marketing in India
07.01.23 45 |Teacher 3 Alll |Future Trends Price Level Adjustment Statement
07.01.23 45 |Sri Chandan Kumar Thakur D | |Distribution Channel Factors Affecting Choice of Distribution Channel
07.01.23 45 |Teacher 1 D lll |International Marketing Meaning & Definition
09.01.23 46 |Teacher 3 Alll |Future Trends Price Level Adjustment Statement
09.01.23 46 |Sri Chandan Kumar Thakur D1 [Distribution Channel Process of Distribution
09.01.23 46 |Teacher 1 D lll |International Marketing Nature & Scope
10.01.23 51 [SriN Sharma Al [Holding Company Cash of Control
10.01.23 51 [Chandan Kumar Thakur All |Cash Flow Statement Cash Flow from Operating Advertising
10.01.23 - Teacher 2 DIl [Monthly Evaluation
11.01.23 52 [SriN Sharma Al [Holding Company Minority
11.01.23 - Chandan Kumar Thakur All |Monthly Evaluation
11.01.23 51 |[Teacher2 DIl |Advertising Agency Selection of Agency
12.01.23 - Sri N Sharma Al [Monthly Evaluation
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12.01.23 52 |Chandan Kumar Thakur All [Cash Flow Statement Direct Method
12.01.23 52 |Chandan Kumar Thakur D Il |Effectiveness of Advertising Meaning, Methods of Valuation
13.01.23 | 47 [Teacher3 Alll |Future Trends Audit of Price Level Adjusted Statement
13.01.23 | 47 |Sri Chandan Kumar Thakur D1 |Distribution Channel Services of Middleman
13.01.23 | 47 |Teacher1l DIl |International Marketing Importance & Advantages
16.01.23 | 48 [Teacher3 Alll |Future Trends Audit of Price Level Adjusted Statement
16.01.23 48 |Sri Chandan Kumar Thakur DI |Distribution Channel Retailer V/S Wholesaler
16.01.23 | 48 [Teacher1l DIl |International Marketing Disadvantages
17.01.23 | 49 [Teacher3 Alll |Audit Committees Meaning & Concepts
17.01.23 | 49 |[Sri Chandan Kumar Thakur D1 [Distribution Channel Recent Trends in Marketing Channel
17.01.23 | 49 [Teacher1l D IIl |International Marketing Domestic V/S International Marketing
18.01.23 53 |Sri N Sharma Al |Holding Company Consolidated of P & L & Consolidated Reserves
18.01.23 53 |Chandan Kumar Thakur All [Cash Flow Statement Indirect Method
18.01.23 - Teacher 2 D Il |Class Teaching
19.01.23 54 |Sri N Sharma Al |Holding Company Typical Adjustments
19.01.23 - Chandan Kumar Thakur All |Class Teaching
19.01.23 53 |Teacher?2 D Il |Effectiveness of Advertising Importance & Necessicity
20.01.23 - Sri N Sharma Al |Class Teaching
20.01.23 54 |Chandan Kumar Thakur All |Cash Flow Statement Cash Flow From Investing Activities
20.01.23 54 |Teacher?2 DIl [Revision Revision
21.01.23 50 [Teacher3 Alll |Audit Committees Functions
21.01.23 50 [Sri Chandan Kumar Thakur D | |Physical Distribution Meaning & Importance
21.01.23 50 [Teacher1l D Il |International Marketing Environment Introduction & Type
23.01.23 51 |[Teacher3 Alll |Social Audit Concept & Significance
23.01.23 51 [Sri Chandan Kumar Thakur D | |Physical Distribution Components of Physical Distribution
23.01.23 51 |[Teacher1l D Il |International Marketing Environment External Environment
24.01.23 52 |Teacher3 Alll [Social Audit Coverage of Social Audit
24.01.23 52 |Sri Chandan Kumar Thakur D1 [Physical Distribution Functions & Models of Transportation
24.01.23 52 |Teacherl D Il |International Marketing Environment Internal Environment
25.01.23 55 |Sri N Sharma Al |Holding Company Practical Question
25.01.23 55 |Chandan Kumar Thakur All |Cash Flow Statement Cash Flow from Financial Activities
25.01.23 - Teacher 2 D Il |Class Teaching
27.01.23 56 |Sri N Sharma Al |Liquidation Meaning of Liquidation
27.01.23 - Chandan Kumar Thakur All |Class Teaching
27.01.23 55 |[Teacher2 DIl |Sales Promotion Advertising V/S Promotion
28.01.23 - Sri N Sharma Al [Class Teaching
28.01.23 56 |Chandan Kumar Thakur All |Cash Flow Statement Practical Question
28.01.23 56 |Teacher?2 DIl |Sales Promotion Benefits & Importance
30.01.23 53 |Teacher3 Alll [Cost Audit Concept of Cost Audit
30.01.23 53 |Sri Chandan Kumar Thakur D1 [Physical Distribution Storage & Warehousing
30.01.23 53 |Teacher1l D Il |Indian Foreign Trade Meaning & Importance
28.01.23 54 |Teacher3 Alll [Cost Audit Need of Cost Audit
28.01.23 54 |Sri Chandan Kumar Thakur DI |Promotion Meaning Objectives & Importance
28.01.23 54 |Teacher1 D Ill |Indian Foreign Trade Recent Trends in India
30.01.23 55 |Teacher3 Alll [Cost Audit Procedure of Cost Audit
30.01.23 55 |Sri Chandan Kumar Thakur DI |Promotion Methods of Promotion
30.01.23 55 |Teacher1 D lll |Export Promotion Concept & Importance
01.02.23 57 |SriN Sharma Al [Liquidation Winding up by Court
01.02.23 57 |Chandan Kumar Thakur All |CVP Analysis Concept
01.02.23 - Teacher 2 DIl |Class Teaching
02.02.23 58 [Sri N Sharma Al [Liquidation Voluntary Winding up
02.02.23 - Chandan Kumar Thakur All |Class Teaching
02.02.23 57 |Teacher2 DIl [Sales Promotion Types of Promotion
03.02.23 - Sri N Sharma Al [Class Teaching
03.02.23 58 [Chandan Kumar Thakur All |CVP Analysis Limitation & Uses
03.02.23 58 |[Teacher2 DIl [Sales Promotion Techniques
06.02.23 56 |Teacher3 Alll |Cost Audit Cost Audit Report
06.02.23 56 [Sri Chandan Kumar Thakur DI |Promotion Advertising, Sales Promotion & Personal Selling
06.02.23 56 |[Teacher1 D Il |Export Promotion Institutional Infrastructure
07.02.23 57 |Teacher3 Alll |Cost Audit Cost Audit Report
07.02.23 57 |Sri Chandan Kumar Thakur DI |Promotion Optimum Promotion Mix
07.02.23 57 |Teacher1 D lll |Direct & Online Marketing Meaning
08.02.23 58 |[Teacher3 Alll |Cost Audit Cost Audit Report
08.02.23 58 [Sri Chandan Kumar Thakur D| |Promotion Optimum Promotion Mix
08.02.23 58 |[Teacher1 D lll |Direct & Online Marketing Importance
09.02.23 59 |Sri N Sharma Al |Revision
09.02.23 59 [Chandan Kumar Thakur All [Liquidation Liquidator Power & Duties
09.02.23 - Teacher 2 DIl [Monthly Evaluation
10.02.23 60 |Sri N Sharma Al |Revision
10.02.23 - Chandan Kumar Thakur All |Monthly Evaluation
10.02.23 59 |Teacher?2 D Il |Revision
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11.02.23 - Sri N Sharma Al |Monthly Evaluation
11.02.23 60 |Chandan Kumar Thakur All |Revision
11.02.23 60 |Teacher?2 DIl |Revision
13.02.23 59 |Teacher3 Alll |Revision
13.02.23 59 |Sri Chandan Kumar Thakur D1 [Revision
13.02.23 59 |Teacherl D Il |Revision
14.02.23 60 |Teacher3 Alll |Revision
14.02.23 60 |Sri Chandan Kumar Thakur D1 [Revision
14.02.23 60 |Teacherl D Il |Revision




