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16.07.19 1 Vagish Ragj Pandey Il Consumer Behaviour Discussion over Syllabus
17.07.19 2 Vagish Rgj Pandey Il Consumer Behaviour Introduction
1807.19 3 Vagish Rgj Pandey Il Consumer Behaviour Theory and its Application
19.07.19 1 Vagish Ragj Pandey 11 Introduction Discussion over Syllabus
200719 2 Vagish Rgj Pandey [l International Marketing | International Marketing and its Environment
220719 Vagish Rgj Pandey [l Class Teaching
2307.19 4 Vagish Ragj Pandey Il Consumer Behaviour Theory and its application
240719 5 Vagish Rgj Pandey Il Consumer Behaviour Buying Process
250719 6 Vagish Rgj Pandey Il Consumer Behaviour Buying ProcessInt. & Ext. Determination
26.07.19 3 Vagish Ragj Pandey 11 Int. Marketing & itsEnv. | Nature& Significance
270719 4 Vagish Rgj Pandey [l Int. Marketing & itsEnv. | Nature& Significance
29.07.19 Vagish Rgj Pandey [l Class Teaching
30.07.19 5 Vagish Ragj Pandey 11 Int. Marketing & itsEnv. | ComplexitiesinIM Env.
310719 6 Vagish Rgj Pandey [l IM & itsEnv. Transformatin from Domestic to transnational
marketing
01.08.19 7 Vagish Ragj Pandey Il Consumer Behaviour Openion Leadership & Innovation
02.08.19 8 Vagish Rgj Pandey Il Consumer Behaviour Openion Leadership & Innovation
03.08.19 9 Vagish Rgj Pandey Il Stimulus Response Models of Conumer Behaviour
06.08.19 7 Vagish Ragj Pandey Il Stimulus Response Models of Conumer Behaviour
07.08.19 Vagish Rgj Pandey Il Class Teaching
08.08.19 8 Vagish Rgj Pandey [l IM & itsEnv. IM Orientation
09.08.19 10 Vagish Raj Pandey Il Stimulus Response Models of Conumer Behaviour
10.0819 n Vagish Raj Pandey Il Stimulus Response Models of Conumer Behaviour
130819 1 Vagish Raj Pandey Il Stimulus Response Models of Conumer Behaviour
14.0819 9 Vagish Raj Pandey 11 IM & itsEnv. IM Entry Stratigies
16.0819 Vagish Rgj Pandey [l Class Teaching
17.0819 10 Vagish Raj Pandey [l IM & itsEnv. IM Entry Stratigies
19.0819 13 Vagish Raj Pandey Il Stimulus Response Models of Conumer Behaviour
20.08.19 14 Vagish Raj Pandey Il Stimulus Response Models of Conumer Behaviour
210819 15 Vagish Raj Pandey Il Stimulus Response Models of Conumer Behaviour
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220819 11 | Vagish Rg Pandey 1] IM & itsEnv. Impact on Marketing Desision
24.0819 Vagish Raj Pandey 1] Monthaly Evaluvation
26.08.19 12 | Vagish Rg Pandey 1] Foregin Market Selection [Global Market Segmantations
27.08.19 16 Vagish Raj Pandey Il Stimulus Response Industrial Buying Behaviour
280819 17 Vagish Rgj Pandey Il Stimulus Response Industrial Buying Behaviour
29.08.19 18 Vagish Raj Pandey Il Stimulus Response Industrial Buying Behaviour
30.08.19 13 Vagish Raj Pandey Il Foregin Market Selection | Global Market Segmentation
02.09.19 Vagish Raj Pandey Class Teaching
03.00.19 14 | Vagish Rg Pandey 1] Foregin Market Selection | Selection of Foregin Market
04.09.19 19 Vagish Raj Pandey Il Stimulus Response Marketing Implication
05.00.19 2 Vagish Rgj Pandey Il Stimulus Response Marketing Implication
06.09.19 2 Vagish Raj Pandey Il Stimulus Response Globalization
07.09.19 15 | Vagish Raj Pandey 1] Foregin Market Selection |International Positioning
09.00.19 Vagish Raj Pandey 1] Class Teaching
11.09.19 16 | Vagish Rg Pandey 1] Foregin Market Selection |lssue of IM planning
1319.19 2 | Vagish Raj Pandey Il Stimulus Response Impact of Information Technology
14.09.19 23 | Vagish Raj Pandey Il Stimulus Response Impact of Information Technology
16.09.19 24 | Vagish Raj Pandey Il Stimulus Response Impact of Information Technology
17.09.19 17 | Vagish Rg Pandey 1] Foregin Market Selection |International MIS
19.09.19 Vagish Raj Pandey 1] Class Teaching
20.09.19 18 | Vagish Rg Pandey 1] Foregin Market Selection |International MIS
210919 25 | VagishRa Pandey Il Revision of CB Revision of CB
230919 2% | Vagish Raj Pandey Il Revision of CB Revision of CB
24.00.19 27 | Vagish Raj Pandey Il Revision of CB Revision of CB
250019 19 | Vagish Rg Pandey 1] Foregin Market Selection |International Marketing operation
26.00.19 Vagish Raj Pandey 1] Monthaly Evaluvation
27.09.19 2 | VagishRa Pandey 1] Product & Pricing Decision [Product Planing for Globa Market
30.00.19 28 | Vagish Raj Pandey Il Revision of Models Revision of Models
01.10.19 2 | Vagish Raj Pandey Il Revision of Models Revision of Models
03.10.19 0 | VagishRa Pandey Il Revision of Models Revision of Models
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04.10.19 21 | Vagish Raj Pandey 1] Product & Pricing Decision | Standerisation & Product adaptation
05.10.19 Vagish Raj Pandey 1] Class Teaching
121019 2 | Vagish Raj Pandey 1] Product & Pricing Decision | New Product Devlopement
14.10.19 3l | VagishRa Pandey Il Marketing Research Introduction
151019 X | VagishRa Pandey Il Marketing Research Importance & Scope
16.10.19 B | Vagish Raj Pandey Il Marketing Research Importance & Scope
17.10.19 23 | Vagish Raj Pandey 1] Product & Pricing Decision | Management of International Brand
1810.19 Vagish Raj Pandey 1] Monthaly Evaluvation
211019 24 | Vagish Raj Pandey 1] Product & Pricing Decision | Packaging & Labelling
221019 34 | Vagish Raj Pandey Il Marketing Research Marketing Research Process
231019 3H | Vagish Ra Pandey Il Marketing Research Marketing Researchin India
30.10.19 ¥ | VagishRa Pandey Il Marketing Research Marketing Researchin India
31.10.19 25 | VagishRa Pandey 1] Product & Pricing Decision | Provision of Salerelated service
01.11.19 Vagish Raj Pandey 1] Class Teaching
041119 2% | VagishRa Pandey 1] Product & Pricing Decision | Pricing
051119 37 | Vagish Raj Pandey Il Marketing Research MIS
06.11.19 Vagish Raj Pandey Il Class Teaching
071119 3B | Vagish Raj Pandey Il Marketing Research MIS
09.11.19 27 | Vagish Raj Pandey 1] Product & Pricing Decision | Environmental infuence on Pricing decision
11.11.19 28 | Vagish Raj Pandey 1] Product & Pricing Decision |International Pricing Policies & stratiegies
1311.19 2 | Vagish Raj Pandey 1] Product & Pricing Decision |International Pricing Policies & stratiegies
14.11.19 30 | VagishRa Pandey Il Marketing Research MIS
1511.19 Vagish Raj Pandey Il Class Teaching
16.11.19 40 | Vagish Rag Pandey Il Marketing Research Marketing Research
1811.19 0 | VagishRa Pandey 1] Promotion & Logistic Desicion | International Advertising
1911.19 3l | VagishRa Pandey 1] Promotion & Logistic Desicion [ Personal Selling
20.11.19 X | Vagish Raj Pandey 1] Promotion & Logistic Desicion | Sale Promotion & Public Relation
21.11.19 41 | Vagish Rag Pandey Il Marketing Research M.R. Process
221119 Vagish Raj Pandey Il Class Teaching
231119 42 | Vagish Rg Pandey Il Marketing Research Problem Identification
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25.11.19 B | VagishRa Pandey 1] Promotion & Logistic Desicion|Function & type of Channel
26.11.19 3A | Vagish Raj Pandey 1] Promotion & Logistic Desicion|Channel selection Decision
27.11.19 3H | VagishRa Pandey 1] Promotion & Logistic Desicion|Selection of Foreign Distributer
28.11.19 43 | Vagish Ragj Pandey Il Marketing Research Developing Research Proposal
20.11.19 Vagish Raj Pandey Il Monthaly Evaluvation
301119 44 | Vagish Rgj Pandey Il Marketing Research Developing Research Proposal
021219 ¥ | VagishRa Pandey 1] Promotion & Logistic Desicion | Selection of Foreign Agent / Broker
031219 37 | Vagish Raj Pandey 1] Promotion & Logistic Desicion | International Loguistic Decision
071219 3B | VagishRa Pandey 1] Promotion & Logistic Desicion  |International Loguistic Decision
09.12.19 45 | Vagish Rgj Pandey Il Marketing Research Research Type
11.12.19 Vagish Raj Pandey Il Class Teaching
121219 46 | Vagish Ragj Pandey Il Marketing Research Determining Research Type
13.12.19 3P | VagishRa Pandey 1 Emerging issue and Deviopment  |Ethical & Social Issue
14.12.19 40 Vagish Raj Pandey 1l Emerging issue and Deviopment  |Ethical & Social Issue
16.12.19 41 | Vagish Rg Pandey 1 Emerging issue and Deviopment  |Ethical & Social Issue
17.12.19 47 | Vagish Rgj Pandey Il Marketing Research Research Design
1812.19 Vagish Raj Pandey Il Class Teaching
191219 48 | Vagish Ragj Pandey Il Marketing Research Research Design
20.12.19 42 | Vagish Rg Pandey 1] IM of Services IM of Services
211219 43 | Vagish Rg Pandey 1] IM of Services IM of Services
231219 44 | Vagish Rg Pandey 1] IM of Services IM of Services
24.12.19 49 | Vagish Ragj Pandey Il Marketing Research Primary & Sec. Data
26.12.19 Vagish Raj Pandey Il Monthaly Evaluvation
271219 50 | Vagish Raj Pandey Il Marketing Research Primary & Sec. Data
281219 45 | Vagish Rgj Pandey 1] International Technology |International Technology
301219 46 | Vagish Rg Pandey 1] International Technology |International Technology
311219 47 | Vagish Rgj Pandey 1] International Technology |International Technology
01.01.20 51 | Vagish Raj Pandey Il Data Resource & Collection|Data Source
020120 Vagish Raj Pandey Il Class Teaching
03.01.20 R | VagishRa Pandey Il Data Resource & Collection|Data Collection Method
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04.00.20 48 | Vagish Ra Pandey 1] Emerging issue and Deviopment [ Impact of Glogalization
06.01.20 49 | Vagish Ra Pandey 1] Emerging issue and Deviopment [ Impact of Glogalization
07.0L.20 50 | Vagish Rg Pandey 1] Emerging issue and Deviopment [ Impact of Glogalization
08.0L.20 53 | Vagish Rg Pandey Il Data Resource & Collection|Data Collection Method
09.0L.20 Vagish Raj Pandey Il Class Teaching
10.01.20 5 | Vagish Rg Pandey 1] Sampling Plan Univerce, Sample Frame, Sample Unit,
Univerciate Bivariate Multivariate
110120 | 51| VagishRajPandey | Il | Emergingissueand Deviopment |WTO
13.01.20 2 Vagish Raj Pandey 1 Emerging issue and Deviopment  |WTO
160120 | 53| VagishRaPandey | Il | Emerging issueand Deviopment |WTO
17.01.20 % | Vagish Rg Pandey 1] Sampling Plan Sampling Technique
1801.20 Vagish Raj Pandey Il Class Teaching
200120 5% | Vagish Rg Pandey 1] Sampling Plan Sampling Technique
220120 H | Vagish Rg Pandey 1] Revision Revision
230120 % | Vagish Rg Pandey 1] Revision Revision
240120 5% | Vagish Rg Pandey 1] Revision Revision
250120 57 | Vagish Rg Pandey 1] Sampling Plan Sample Size Determination
270120 8 | Vagish Rg Pandey 1] Sampling Plan Report Preparation & Presentation
280120 Vagish Raj Pandey Il Monthly Evaluvation
29.01.20 57 | Vagish Rg Pandey 1] Revision Revision
30.01.20 57 | Vagish Rg Pandey 1] Revision Revision
310120 57 | Vagish Rg Pandey 1] Revision Revision




