HERTOI Udrd Yl.31l. &Iels1, SPTel 93, MU

F4 : TH.HE. A-T% fs=r : qm- 0,10

s |[areqm| WA &AW |99 HeAT gt
010818 | 1 | Sf. _ToTer g I HITSATHS AT BIENER ]
020818 | 2 | Sf. RToTeT YA I HITSAHS AIER SUCEECEACNECIC G|
030818 [ 3 | SI. rorer gl I HISATHD FITTR g@fd, &5
040818 | 4 | g wda @9 [l Manageria Economics IntroductiontoM.E
060818 | 5 | vaar @ I Managerid Economics Object of afirm
07.08.18 i waar A [l BETETTT
08.08.18 | 4 | Sf. RToTeT YA I TSATHD FABR HITSAHD FIBR B iRy
090818 | 5 | Sf. RToTeT YA I AT fdred BT 31, R T
100818 | 6  |<F. <Torer e I fdca Afdad & W Rigr<
110818 | 3 [gsh waam =9 I Managerid Economics Economicsand Manageria Theory
120818 | 4 | gN waar @ [l Manageria Economics Fundamental Economics Concept
13.08.18 i waar A [l BETETTT
160818 | 7 | =T <Torer e I afdda A faeryo—aer Rigla
170818 | 8 |t Jrorer ga I A 31T @l &1 fRagla
180818 | 9  |ST. <ToTer g I e ST DI AHEl DI YT B

EISECIESTC G RENEGIY

200818 | 5 | g Taar @9 I Managerid Economics Opportunity Cost Principle
210818 | 6 | g waar @ [l Managerial Economics Discounting Principle
23.08.18 i waar A [l BETETTT
240818 | 10 |t Irorer g I ZIENIY fqgeryor EERNUACESELCIRCIND
250818 | 11 | Sf. ToT9T Yl I IR fazeiyor JTH S DI W
27.0818 | 12 | Sf. 1S9 Yl I ZIERIY fageiyor HAASI D F FaBR
280818 | 7 | g waar @9 I Managerid Economics Equi Margind Principle
290818 | 8 | g waar @ [l Manageria Economics Revision of Nature & Scope of M.E
30.08.18 i waar A [l TH TATHT
01.00.18 | 13 | St 3rorer g I ZIENIY fqgeryor Sira Rerfoalt, Siae el
04.09.18 | 14 |Sf. Irorer g I TR fIgeryor HATA D A
05.00.18 | 15 |Sf. ITorer g I TR fIgeryor IR fATeAToT & A ]9
06.09.18 | 7 | g Taar @ I DemandAndyss Introduction of Demand Anaysis
07.09.18 | 8 | g waar @ [l DemandAndyss Individua and Market Demand
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08.09.18 LCIRCRIRCIC] [l BETEGTTT
100018 | 16 | T. IToreT Yo I e & gl gfftsd g
11.00.18 | 17 | ST <ToTer gt I Hre & Rygid e Rigrd @1 fgwant @ srelres
120018 | 18 |T. JTorer gar I e & gl 9 uffted g
13.00.18 | 11 |gsN waar @ [l DemandAnlysis Function, Law of Demand
140018 | 12 [gsh waar e [l DemandAnlysis Determination of Demand
15.00.18 LCIRCRIRCIC] [l BETEGTTT
17.00.18 | 19 |t JTorer gar I e & gl 9 ffted g
18.09.18 | 20 | ST RTOTer YT I Hre & Rygid a= Ragra
190018 | 21 |t JTorer gar I e & gl T RIgIa & e
200018 | 13 | g5 Taar @9 I DemandAnlysis Elastcity of Demand
220018 | 14 | g waar @9 [l DemandAnlysis Typesof Elagticity of Demand
24.09.18 LCIRCRIRCIC] [l qqI BT
250018 | 22 | RToIe Yl I GUCEICANEAR] Rercare Rigr=
26.09.18 | 23 | ST Irorer gl I SR SMe T T BT YA B arel ded
27.09.18 | 24 | Sf. RTOTeT AT I RGN T RIgIa & e
28.09.18 | 15 | gsN vaar @ I DemandAnlysis PriceEladticity
011018 | 16 | g waar @ [l DemandAnlysis IncomeEl adticity
03.10.18 LCIRCRIRCIC] [l qqI BT
041018 | 25 | Sf. RToTeT YA I RGN g
051018 | 26 | Sf. ToTeT YFAT I g At &1 arery faerang
06.10.18 | 27 | Sf. RToTeT YA I SIECEl e @ AR gRIY
09.10.18 | 17 | g0 Taar @ I DemandAnlysis Using Elasticity in Managerial Decision
101018 | 18 [ e = I DemandAnlysis Indifference CurveApproach
11.10.18 LCIRCRIRCIC] [l BETEGTTT
121018 | 28 |t Jrorer ga I SIECEl ARI B fIARERIY
131018 | 20 |, 3rorer gaar I g e & fagid
151018 | 30 | T. JToreT Yar I SIECEl et & Ragid
16.10.18 | 19 [ waam =« I DemandAnlysis Revealed Preference Theory
171018 | 20 [gsh waar = I DemandAnlysis Theory of Consumer Choice underrisk
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2210.18 BEIRERIRCIC] I PETEGTTT
241018 | 28 |Sf. ToTeT YA I A e & Ragid
251018 | 29  |Sf. Torer YA I SR SATAUROT BT 2T
26.10.18 | 30  |Sf. RTOIY Y I GG
2710418 |21 |G wdar @9 I DemandAnlysis Demand Estimation for major consumer
291018 | 22 |G waar @9 1 DemandAnlysis Demand Estimation for durablet Nondurable Product
31.10.18 AT Tdar 9 Il DemandAnlysis Demand per costing Techniques
011118 | 33 |SL. ToTer g I SR AEAT feRerRT
021118 | 34  |Sf. 3ToieT gl I SIS SUEHICIREEIRCIN
03.11.18 SIS NINCT] I BETEITTT
121118 | 24 [ e 4 Il DemandAnlysis Demand per costing Techniques
131118 | 25  [gef wam i I Production Theory Production, Function withone & two variable
141118 | 26 |3 wdar 4l I Production Theory Stage of Production
151118 | 35 [T, IroIeT el I SR HHITR BT [TeRER]
16.11.18 | 36 |, IroreT e I SAATROT EEDRNGIRCEIRCIN
17.11.18 ST, IToTeT e I BETEITTT
194118 | 27 |30 wdar 4l I Production Theory Economicsof Scale
201118 | 28 |3 waar @9 1 Production Theory Estimation of Production Function
211118 | 29 |G waar @9 I Production Theory Cost Theory & Estimation
221118 | 37 |SL. ToTeT YA I SR FdTT YoeRuR Bl ERG
231118 | 38 |Sf. Torer gl I JAATROT HFACIIE DI TILIHAT RIGT
24.11.18 S, IToTeT e I T BT
261118 | 30 |G T @9 Il Production Theory Cost Theory & Estimation
271118 | 31 | g waar @9 I Production Theory EconomicVaueAnaysis
281118 | 32 |3 waar @9 I Production Theory Short & Long Run cost Function
291118 | 39 |Sf. ToTeT YA I SR S0 THO USRI & T [daRen]
30.11.18 | 40  |Sf. Torer g I SR LR INIREEIRCIN]
01.12.18 S, IToTeT e I BETEITTT
031218 | 33 |3 T @9 Il Production Theory Their Nature, Shape & Inter Relationship
06.12.18 | 34 |3 Taar @ I Production Theory Law of variable propotions
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071218 | 35 | g waar @ [l Production Theory Law of Returnto Scale
08.12.18 | 41 | Sf. RToTeT YA [ EG AT TR, Uaee wicd 3 TR
111218 | 42 | o9 gar | |[g= SIeToT et Rigr=T
12.12.18 SIS CEI I PETETTT
131218 | 36 [ waam @9 [l |Price Determination charatstics of Different market Struture
different market condition
141248 | 37 [gsh waar e [l [Price Determination charatstics of Different market Struture
different market condition
151218 | 38 [gsh waam @9 [l |Price Determination Price Determianatin
different market condition
171248 | 43 |1 Jrorer e [ EG FagRATa] el
181218 | 44 |, 3rorer gar I GG S ERRCICUEESCaR
19.12.18 SIS CEI I Gl
201218 | 39 | g w9 @9 [l |PriceDeterminationunder |  FirmsEquilibiriumin shart run
different market condition
211218 | 40 | g waar @9 Il |Price Determination Long Run under perfect competions
different market condition
221218 | 41 | g w9 @9 [l |Price Determination Monopolistics competitions
311218 | 45 | SI. 1997 Yl | |7g@ gRReIfET gftearor
01.01.19 | 46 | RToIe Yl I g aRRerferareT gftearor
02.01.19 ST, RTOIM Yl I BETETTTT
031218 | 42 | g waar @9 [l |Price Determination Oligopoly Market
different market condition
041218 | 43 | g0 waar @9 [l |Price Determination Monopoly Market
different market condition
051218 | 44 | g0 waar @9 [l |Price Determination Internalional Price discrimination
07.12.18 | 47 | Sf. RToTeT YA | |aRacd= &1 e AT TR
08.01.19 | 48 | ST Irorer gl | |aRad= &1 e TR G YHR
09.01.19 SIS NINCTI] I BETEITTT
100119 | 45 [ waam =9 [l |Price Determination Dumping
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different market condition
110119 | 46 | g waam = [ | Price Determination Transfer Pricing
different market condition
120119 | 47 | g war e Il |Business Cycle Nature & phase of Business cycle
170119 | 49 | . Irore gaal | | 9Rad= & yaw gRade & HROT ad
180119 | 50 | ST. JToier Yot | | uRaci= &1 uawr AFER Ui foarg
19.01.19 SIBNSNI G I PETETTT
210119 | 48 | g0 waar @9 Il |Business Cycle Theory of Business cycle (Hicks Theory)
2301.19 | 49 | g0 waar @9 Il | Business Cycle Psychological, profit
240119 | 50 | g0 waar @9 Il | Business Cycle Inflation, Determination features
250119 | 51 | ST Irorer gl | | 9Rad= & vaw feRIer & HIRoT, TR =gAqH @) o
280119 | 52 | . <79 Idel | |g=< &1 ygw e faRydry, |Hay & HRoT
29.01.19 SIS CEI I Gl
300119 | 51 | g0 waar @9 Il |Business Cycle cost push factors effects of Inflation
sifaftaT wery—
53 | Sf. ToIe Yo | |&< &1 o HOY & AR BT IO
54 | St Irore A | |vEe wred SINDECICRCHC L
55 | SI. Jroier e | | Sl 1 o 3T ISR ST dTel HaH d AU
56 | ST oIS IR | | ArRere) dTed AR T 9 Q1Y




