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R i® |[areas|  grenes w AW | HeAu e gfreis
010819 | 1 | Sf. _ToTer e I HITSATHS FIER UI3YHH Tl
020819 | 2 | Sl _ToTer g I HITSATHS IIER SUCEECPRCNERIICR RS
030819 | 3 | Sf. <Torer gl I HITGATHS IR yafd, &5
06.0819 | 4 | g wIam @9 I Manageria Economics IntroductiontoM.E
07.0819 | 5 | g5 waar @ I Managerid Economics Object of afirm
08.08.19 i waar A [l BETEITTT
09.0819 | 4 | Sf. _ToTeT gl I TSATHD FdeR GITSAHD FIBR B iRy
100819 | 5 |t Irorer gaar I A fded BT 312, MR I
130819 | 6 | rorer gaen I fada Ifdkied & W g
140819 | 3 [ waam =9 I Managerid Economics Economicsand Manageria Theory
16.08.19 | 4  |gsN waar A I Manageria Economics Fundamental EconomicsConcept
17.08.19 i waar A [l BETEITTT
190819 | 7 | =T <rorer o I afdda A fageryor—aerr Rigid
200819 | 8 | Sf. _ToTer gal I A 3T el &1 fagia
210819 | 9 | Sf. <Torer gl I i ST B Aherdl Bl FATAT B

EIGECIESTEACARENERIY

220819 | 5 | g waar @9 I Managerid Economics Opportunity Cost Principle
240819 | 6 | g waar @9 [l Manageria Economics Discounting Principle
26.08.19 i waar A [l qH JATHT
27.0819 | 10 |t 3rorer gl I eI fqgeryor EERNPRCEEELICIRCIND]
280819 | 11 | Sf. 3o gl I IR fageryor SISIEISEARSH
290819 | 12 |Sf. oI g I TR fageryor ARG A FIER
300819 | 7 | g waar @9 I Managerid Economics Equi Margind Principle
020019 | 8 | g waar @ [l Manageria Economics Revision of Nature & Scopeof M.E
03.09.19 i waar A [l BETEITTT
040019 | 13 |t 3o gl I eI fqgeryor Sira Rerfoll, Sfrae era=
050019 | 14 |Si. Irorer gl I IR fageryor HATAA TS A
06.09.19 | 15 | Sf. ITorer g I IR fageryor IR fAgelyor & a9 ]I
07.09.19 | 7 | g5 waar @9 I DemandAndyss Introduction of DemandAnaysis
09.00.19 | 8 | g waar @ [l DemandAndyss Individua and Market Demand
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11.09.19 LCIRCRIRCIE] I BETEITTT
130019 | 16 |t JToreT Yl I e & Ragid gfftsd g
140019 | 17 | 3rore gaer I e & fagid yfifed Rigr @1 feivard a el
160019 | 18 | T. JTorer Yl I e & Ragid 9 ffted g
17.09.19 | 11 |gsN waar A I DemandAnlysis Function, Law of Demand
190019 | 12 [gsh woar A [l DemandAnlyss Determination of Demand
20.09.19 LCIRCRIRCIE] I BETEITTT
210019 | 19 | Sf. _ToTer g I e & Ragid 9 ffted g
230019 | 20 | Sf. <ToTer gl I e & fagid a= fagia
240919 | 21 | Sf. _ToTeT Al I e & Ragid T RIgId &1 e
250019 | 13 | g5 wdar @9 I DemandAnlysis Elastcity of Demand
26.09.19 | 14 | g waar @9 [l DemandAnlysis Typesof Elasticity of Demand
27.09.19 LCIRCRIRCIE] I GGl
300919 | 22 |, RToIe Y I GECEICANEAR] Rercare Rigr=
011019 | 23 | Sf. IoTer g I RG] STeT U AT BT YA PR ATl e
031019 | 24 | Sf. RToTeT Y&l I RGN T RIgId &1 e
041019 | 15 | g5 ¥aar @ I DemandAnlysis PriceEladticity
051019 | 16 | g waar @ [l DemandAnlysis IncomeEladticity
12.10.19 LCIRCRIRCIE] I BETEITTT
141019 | 25 |t JToIeT Yl I RGN g
151019 | 26 | . 3rorer gaer I g A &1 ey faeryarny
161019 | 27 |t JroreT gal I KIECEl IR B TR grRIY
171049 | 17 [ waam =9 I DemandAnlysis Using Elasticity in Managerial Decision
181019 | 18 [gsh waam = [l DemandAnlysis Indifference CurveApproach
21.10.19 LCIRCRIRCIE] I GGl
221019 | 28 | Sl RToTeT gl I RIECE IRI BT fIARERTY
231019 | 29 | Sf. <ToTer gl I g e & Ragid
301019 | 30 | Sf. RToTeT Y& I RIECE et & Ragid
311019 | 19 | g waar @9 I DemandAnlysis Revealed Preference Theory
01.11.19 | 20 | g5 waar @9 [l DemandAnlyss Theory of Consumer Choice underrisk
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04.11.19 RBEIRERIRCIC] 1 BETEITTT
0511.19 | 28  |Sf. ToTeT YA I A= e & Ragid
06.11.19 | 29  |Sf. ToTer YFAT I rfaoRoT SATAYROTT BT TR
071119 | 30  |ST. RToIe YTl I BETEITTT
09.11.19 |21 |G wdam =9 1 DemandAnlysis Demand Estimation for major consumer
111119 |22 [gsh war = I DemandAnlysis Demand Estimation for durablet Nondurable Product
13.11.19 GEIRECIRCICS [l DemandAnlysis Demand per costing Techniques
141119 | 33 |SF. rorer el I SIS AAT framReRT
151119 | 34  |Sf. rorer gaen I DR SUEHICIRECIREIN
16.11.19 SIS NINCTI] I BETEITTT
181119 | 24 [ waam @ [l DemandAnlysis Demand per costing Techniques
191119 |25 [ wIam = Il Production Theory Production, Function withone & two variable
201119 |26 |G wdam @9 1 Production Theory Stage of Production
211119 | 35  |SL. ToTeT YA I SIS HPHITR Bl [TaRER]
221119 | 36  |Sf. Torer gE I JAATROT HHUIR B [IaReRT
23.11.19 S, IToTeT el I HETEITTT
251119 |27 |G wdan @9 1 Production Theory Economicsof Scale
261119 | 28 |G waar @9 I Production Theory Estimation of Production Function
271119 | 29 |G waar @9 I Production Theory Cost Theory & Estimation
281119 | 37 |Sf. RToTeT YA I SIS FITT YoeRuR Bl ERG
291119 | 38 |Sf. Torer g I JAATROT HFACIUS Bl MTehl G
30.11.19 S, IToTe gal I T BT
021219 | 30 |G Taar @9 [l Production Theory Cost Theory & Estimation
031219 | 31 |gsh waar @9 I Production Theory EconomicVaueAnadysis
071219 | 32 |gsh waar @9 I Production Theory Short & Long Run cost Function
091219 | 39 |Sf. ToTeT YA I AR SI0 THO USRI & AT [daRens]
111219 | 40 | Irorer e I SRR LR IR EEIRCIN]
12.12.19 S, IToTeT ga I PETEITTT
131219 | 33 |G waam @ [l Production Theory Their Nature, Shape & Inter Relationship
141219 | 34 |Gl wIar < I Production Theory Law of variable propotions
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161219 | 35 [gsh waam = [l Production Theory Law of Returnto Scale
171249 | 41 [T Jrore gael I EG AT TR, Uaee =iged H <R
181219 | 42 | <. rorer o | |g= SIeToT et Rigr=l
19.12.19 S, ToTer e I HETEITTT
201219 | 36 | g w9ar @9 [l |Price Determination charatstics of Different market Struture
different market condition
211219 | 37 | g waar @9 [l |Price Determination charatstics of Different market Struture
different market condition
231219 | 38 | gsN waar @9 [l |Price Determination Price Determianatin
different market condition
241219 | 43 | Sf. _ToTeT gl I EG FagRATal gl
261219 | 44 | SI. 7o AT I GG S ERRCICUEESCa
27.12.19 S, ToTer e I T BT
281219 | 39 | g wdar @9 [l |PriceDeterminationunder |  FirmsEquilibiriuminshart run
different market condition
301219 | 40 | g waar @9 [l |Price Determination Long Run under perfect competions
different market condition
311219 | 41 | gs w9ar @9 [l |Price Determination Monopolistics competitions
01.0120 | 45 | 3o gl | |7g@ aRReIfarel gftemror
020120 | 46 |ST. RTolel YTl I g aRRerfcrareT gftemror
03.01.20 ST, JTOTeT Yl I HETETTTT
041220 | 42 | g v @9 [l |Price Determination Oligopoly Market
different market condition
06.12.20 | 43 | gsW waar @9 [l |Price Determination Monopoly Market
different market condition
071220 | 44 | g0 ¥aar @9 [l |Price Determination Internalional Price discrimination
08.12.20 | 47 | Sf. RToTeT Y&l | |aRacd= &1 e AT AT
09.01.20 | 48 | Sf. <ToTer el | |aRad= &1 v AR T UHR
10.01.20 SIS NINCEI I BETEITTT
110120 | 45 [gsh v =9 [l |Price Determination Dumping
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different market condition
130120 | 46 | gsh waam = [l | Price Determination Transfer Pricing
different market condition
160120 | 47 | g woam e [l |Business Cycle Nature & phase of Business cycle
170120 | 49 | . Irore ol | | 9Rad= & vawr gRade & BRI T
180120 | 50 | . Iroier Yaralr | | uRaci= &1 uawr AFER Ui foharg
20.01.20 S, ToTer g I HETEITTT
220120 | 48 | g0 waar @9 [l |Business Cycle Theory of Business cycle (Hicks Theory)
230120 | 49 | g0 wdar @9 Il |Business Cycle Psychological, profit
240120 | 50 | g0 waar @9 Il | Business Cycle Inflation, Determination features
250120 | 51 | Sf. <Torer gaer | | 9Rad= &1 vawr yfeRIer & HROT, RRY gAdH @) o
270120 | 52 | St <7019 yaeln | |g< &1 yaw 3TeR fARIyaTy, ey & HIRT
28.01.20 S, ToTer e I T BT
290120 | 51 | g0 waar @9 [l |Business Cycle cost push factors effects of Inflation
SfaRFT FHery—
300120 | 53 | Sf. <Torer el | | &< &1 ya HOY & FERTT BT IOt
31.0120 | 54 | Sf. 3o g | |vEe wred SINBECIERCEEL
faRed | 55 | Sf. rorer g | | Sl @1 gores 31T SSRI ST dTel HaH g AU
afaRad | 56 | . 3rorer gaen | | ArRerd) dTed SINCRSICICIEIL]




