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Sri Chandan k A ting For M ial
16.07.21 | 1 [27 -handankumar ¢ |fhecounting ror VIanagerial 1 nie cussion of Syllabus
Thakur Decision
Advertising & Sal
16.07.21 1 Miss Shweta Bl Vertising & sates Discussion of Syllabus
Management
Sri.Chandan K
16.07.21 1 ri-Lhandan fumar B Ill [International Marketing Introduction
Thakur
17.07.21 5 Sri Chandan kumar cl Accc.nfnting For Managerial Concept
Thakur Decision
17.07.21 5 Miss Shweta Bl Advertising & Sales Meaning Characteristics and
Management Tools
Sri.Chandan K
17.07.21 2 ri-Lhandan fumar B Il [International Marketing Nature & Significance
Thakur
Sri Chandan k Introducti fM ial
19.07.21 3 i Lhandan kumar Cl ntro uc' lon ot Vianageria Difference Between FA and MA
Thakur Accounting
Advertising & Sal
19.07.21 3 Miss Shweta Bl VErtising & sates Advertising Effects
Management
Sri.Chandan K
19.07.21 3 TLIakuarn an fumar B Ill [International Marketing Complexities & Challenges
20.07.21 1 NANDAN SHARMA Cll [Introduction Strategic Management
Sri Siddhartha K
20.07.21 1 S[\Iuklla artha fumar B Il [Consumer Behaviour Discussion of Syllabus
22.07.21 2 NANDAN SHARMA CIl |Concept of Strategy Defining Strategy
Sri Siddhartha K
22.07.21 - fl siadhartha fumar B Il |Class Teaching
Shukla
23.07.21 - NANDAN SHARMA Cll |Class Teaching
i Siddhartha K
230721 | 2 |MiSiddharthakumar g o umer Behaviour Introduction
Shukla
94,0721 4 Sri Chandan kumar cl Introduc.tlon of Managerial |Tools & T.echnlques 9f
Thakur Accounting Managerial Accounting
A —
240721 | 4  |Miss Shweta BI |Advertising dvertising and Consumer
Behaviour
i.Ch K D icV/SI i I
240721 | 4 [ori-ChandanKumar BIIl |International Marketing omestic V/S Internationa
Thakur Marketing
Sri Chandan kumar
26.07.21 5 I ! C!| |Financial Statement Concept Type & Notice
Thakur
26.07.21 5 Miss Shweta B |Advertising Advertising in India
Sri.Chandan Kumar . . Transition from Domestic to
26.07.21 5 B Ill [International Marketing . )
Thakur International Marketing
Sri Chandan k C ts of Fi ial
27.07.21 6 fi -handan kumar C| |Financial Statement omponents ofFinancia
Thakur Statement
27.07.21 6 Miss Shweta B | |Advertising Advertising Objective
Sri.Chandan K Orientation T d
27.07.21 | 6 [2-handaniumar BIll |International Marketing rientation fowaras
Thakur Internatinal Marketing
Levels at Which Strat
280721 | 3 |NANDAN SHARMA Cll |Concept of Strategy evels at Thich Strategy
Operates
Sri Siddhartha K
28.07.21 3 S[\Iuklla artha tumar B Il |Consumer Behaviour Theory and Its Application
Levels at Which Strat
290721 | 4  |NANDAN SHARMA Cll |Concept of Strategy evels at Thich >trategy
Operates
Sri Siddhartha K
20.07.21 | - |2 >lednArtRaRUMAr gy class Teaching

Shukla
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30.01.21 - NANDAN SHARMA CIl |Class Teaching
Sri Siddhartha K
30.01.21 4 S:uklla artha fumar B Il |Consumer Behaviour Theory and Its Application
Sri Chandan k
31.07.21 7 ri -handan kumar Cl |Forms of Financial Statement |Concept of B/S
Thakur
31.07.21 7 Miss Shweta B | |Advertising Planning Concept
Sri.Chandan K
31.07.21 7 ri-Lhandan fumar B Il [International Marketing EPRG Framework
Thakur
Sri Chandan k
02.08.21 8 i Lhandan kumar Cl| [Forms of Financial Statement |Forms of B/S
Thakur
02.08.21 8 Miss Shweta Bl [Advertising Planning Advertising Media
i.Ch K I ti | Marketing E
02.08.21 8 Sri.Chandan Kumar B Il |International Marketing nternational Marketing Entry
Thakur Strategy
Sri Chandan kumar . . Some I.mportant Terms |‘n. .
03.08.21 9 Thakur C| |Forms of Financial Statement [Analysis and Based on Division
of B/S
03.08.21 9 Miss Shweta Bl [Advertising Planning Print Media
i.Ch K | i | Marketing E
03.08.21 9 Sri.Chandan Kumar B Il |International Marketing nternational Marketing Entry
Thakur Strategy
Sri Chandan k P/LA/Cand E le of
04.08.21 10 i Lhandan kumar C| |Forms of Financial Statement /LA an_ xample o
Thakur Comparative B/S
04.08.21 10 |Miss Shweta Bl [Advertising Planning Broadcasting Media
Sri.Chandan K Int tional Marketi
040821 | 10 |>-nandanfumar BIll |International Marketing nternational viarketing
Thakur Envestment
05.08.21 5 NANDAN SHARMA Cll [Concept of Strategy Approaches to Strategy
Sri Siddhartha Kumar
050821 | 5 ! ! BIl |Consumer Behaviour Buying Process
Shukla
06.08.21 6 NANDAN SHARMA C Il |Concept of Strategy Strategic Decision Making
Sri Siddhartha K
06.08.21 - fl siadhartha fumar B Il |Class Teaching
Shukla
07.08.21 - NANDAN SHARMA Cll |Class Teaching
i Siddhartha K Buying P | |
07.08.21 6 Sri Siddhartha Kumar 81l |consumer Behaviour uying Process, .nterna &
Shukla External Determination
Sri Chandan kumar Analysis & interpetation of
09.08.21 11 I ! Cl yols & P I Concept of Financial Statement
Thakur F.A.
09.08.21 11 Miss Shweta Bl [Advertising Planning Non Media Advertising
Vari f
Sri.Chandan Kumar . . arious Fomponent c_)
09.08.21 11 Thakur B Ill [International Marketing International Marketing
Environment
10.08.21 12 Sri Chandan kumar cl Analysis & interpetation of Technqu‘J(‘a of Analysis &
Thakur F.A. Interpatition of F.A.
10.08.21 12 |Miss Shweta Bl [Advertising Planning Media Planning & Scheduling
Sri.Chandan K
10.08.21 12 T:aku?n an fumar B Il |International Marketing Impact on Marketing Decision
Sri Chandan k
11.08.21 13 i Lhandan kumar C!| |Ratio Analysis Concept, Classification of Ratio
Thakur
11.08.21 13  [Miss Shweta B | |Advertising Planning Advertising on Internet
Sri.Chandan K
11.08.21 13 TLIaku?fn an fumar B Ill [International Marketing Global Market Segmentation
12.08.21 7 NANDAN SHARMA C Il [Strategic Decision Making Mission & Purpose
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Sri Siddhartha K Openion Leadership &
12.08.21 7 ol artha fumar B Il |Consumer Behaviour pen|or‘1 cadership
Shukla Innovation
14.08.21 8 NANDAN SHARMA C Il [Strategic Decision Making Mission & Purpose
Sri Siddhartha K
140821 | - [or'>19dnarnaRumar g elass Teaching
Shukla
16.08.21 - NANDAN SHARMA CIll |Class Teaching
Sri Siddhartha K Opinion Leadership &
16.08.21 8 >l artha fumar B Il |Consumer Behaviour plnlon' eadership
Shukla Innovation
Sri Chandan k
17.08.21 | 14 |2 -handankumar cl |Ratio Analysis Profitability Ratio
Thakur
17.08.21 14  |Miss Shweta Bl [Advertising Planning Media Selection Decision
Sri.Chandan K
17.0821 | 14 TL'akuer'n an fumar BIll |Foreign Market Selection  |Global Market Segmentation
18.08.21 15 Sri Chandan kumar 1 |Ratio Analysis Exa.mple of General Profitability
Thakur Ratio
18.08.21 15 Miss Shweta Bl [Advertising Planning Advertising Budget
Sri.Chandan K
18.08.21 15 ri-Lhandan fumar B Ill [Foreign Market Selection Selection Process
Thakur
20.08.21 16 Sri Chandan kumar 1 |Ratio Analysis Acti‘vity Ratio- Stock Turnover
Thakur Ratio
20.08.91 16 Miss Shweta B Message Design & Meaning of Message Design &
Development Development
Sri.Chandan Kumar . . . e
20.08.21 16 Thakur B Ill [Foreign Market Selection International Positioning
21.08.21 9 NANDAN SHARMA CIl [Strategic Decision Making Objective and Goals
Sri Siddhartha Kumar
21.08.21 9 Shluklla ! B Il |Stimulus Response Models of Consumer Behavior
23.08.21 10 |NANDAN SHARMA CIl [Strategic Decision Making Objective & Goals
Sri Siddhartha K
23.08.21 - fl siadhartha fumar B Il |Monthly Evaluation
Shukla
24.08.21 - NANDAN SHARMA Cll [Monthly Evaluation
Sri Siddhartha Kumar
24.08.21 10 Shluklla ! B Il |Stimulus Response Models of Consumer Behaviour
Sri Chandan kumar Dr. Turnover Ratio/ Tred
25.08.21 17 | [Ratio Analysi
>-08 Thakur ¢ atio Analysis Reviable Ratio
. Message Design &
25.08.21 17  [Miss Shweta Bl Copy Development
Development
Sri.Chandan K Vari I in Int tional
250821 | 17 [>--handanfumar BIll |Foreign Market Selection ariouis fssues In Internationa
Thakur Market Planning
Sri Chandan kumar Average Collection PR,
26.08.21 18 CI| [Ratio Analysi
Thakur ikl e Creditors Turnover Ratio
M Design &
26.08.21 18 [Miss Shweta Bl essage besign Types of Appeal
Development
Sri.Chandan K Vari | in Int ti I
26.08.21 18 ri-Lhandan fumar B Ill |Foreign Market Selection arious ssue§ n Internationa
Thakur Market Planning
Sri Chandan kumar
27.08.21 1 i i Liquidi i
7.08 9 Thakur C| |Ratio Analysis iquidity Ratio
M Design &
270821 | 19  [Miss Shweta BI | Cooa8e Lesien Copy Testing

Development




HERIOM o Q5. Sfersl, ST gHs, TRAYR

HET : TA.BM. 91T aF UTSIHH AT WS 2021—22 i : 9rfersg
et A YeATqeh BT AT EESLP| AT ML
Sri.Chandan K
27.0821 | 19 [XT--handaniumar BIll |Foreign Market Selection  |International MIS
Thakur
31.08.21 11 NANDAN SHARMA CIl [Strategic Decision Making Strategic Business Units (SBU)
Sri Siddhartha K
31.0821 | 11 S[\Iuklla artha BUmar 1 g |sTiMuLUS RESPONSE Models of Cosumer Behaviour
01.09.21 12 NANDAN SHARMA CIl [Strategic Decision Making Strategic Business Units (SBU)
Sri Siddhartha K
01.09.21 . [pr>iadhartha Rumar BIl |Class Teaching
Shukla
02.09.21 - NANDAN SHARMA Cll |Class Teaching
i Siddhartha K
020921 | 12 2:3('? artha kumar\ g\ |STIMULUS RESPONSE. Models of Cosumer Behaviour
Sri Chandan k C t Techni &
03.09.21 20 i Lhandan kumar Cl [Fund Flow Statement oncep. echnique
Thakur Prepration of Fund Statement
M Desi
03.09.21 | 20 |Miss Shweta gy |Message Design & Revision
Development
i.Ch K
03.09.21 20 Sri.Chandan Kumar B Ill [Foreign Market Selection International MIS
Thakur
Sri Chandan k Stat tof S &U f
04.09.21 | 21 [ -handankumar Cl |Fund Flow Statement atement of sourcee & Fses 0
Thakur Funds
04.09.21 21 |Miss Shweta Bl [Measuring Adv. Effectivness |Meaning Adv. Agency
Sri.Chandan K Int ti | Marketi
04.09.21 | 21 |>--hancaniumar BIll |Foreign Market Selection neernational Marketing
Thakur Opertaion
Sri Chandan k E les of D
06.09.21 | 22 |2 -nancankumar C1 |Fund Flow Statement xampies of Jecrease or
Thakur Increase in Fixed Assets
06.09.21 22 |Miss Shweta Bl |Measuring Adv. Effectivness |Client Relationship
Sri.Chandan K Int ti | Marketi
06.09.21 22 ri-Lhandan fumar B Ill [Foreign Market Selection n erna. ‘onal Varketing
Thakur Opertaion
07.09.21 13 [NANDAN SHARMA C Il [Strategic Decision Making Function Level Strategies
Sri Siddhartha K
07.09.21 | 13 SEul('Ia artha BUmar 1 g |sTiMuLUS RESPONSE Models of Cosumer Behaviour
08.09.21 14 NANDAN SHARMA CIl [Strategic Decision Making Function Level Strategies
Sri Siddhartha K
08.09.21 | - [XV'>Cnharth@aRumMar gy class Teaching
Shukla
09.09.21 - NANDAN SHARMA Cll |Class Teaching
Sri Siddhartha K
09.09.21 | 14 sEuklla artha BUmMar 1 g |sTiMuLUS RESPONSE Models of Cosumer Behaviour
10.09.21 53 Sri Chandan kumar ct |Fund Flow Statement Example of Decreas or Increase
Thakur Long Term Investment
Techni for Testing Adv.
10.09.21 23 |Miss Shweta Bl [Measuring Adv. Effectivness ec nilques or festing Adv
Effectiveness
Sri.Chandan K Product Planning for Global
10.09.21 | 23 [2rhihandaniumar BIll |Foreign Market Selection rocuct Flanning tor bioba
Thakur Market
Sri Chandan k
11.09.21 24 TLIaku?fn an kumar Cl |Fund Flow Statement Profit Term Opertaion
11.09.21 24 |Miss Shweta Bl [Selling & Sales Planning Concept
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Sri.Chandan K Product Planning for Global
11.09.21 | 24 [2rMEhandaniumar BIll |Foreign Market Selection roduct Flanning for %1oba
Thakur Market
Sri Chandan k
13.09.21 25 i Lhandan kumar Cl |Fund Flow Statement Example Solved
Thakur
13.09.21 25 |Miss Shweta Bl [Selling & Sales Planning Objectives
Sri.Chandan K Standardization V/S Product
13.09.21 | 25 [2r--handanfumar BIll |Foreign Market Selection andardization V/S Produc
Thakur Adaptation
Envi | Analysi
14.0921 | 15 |NANDAN SHARMA cy |Environmental Analysis & - 1. | oot of Environment
Diagnosis
i Siddhartha K
14.09.21 | 15 2:3('? arthakumar- | g IsTIMULUS RESPONSE Models of Cosumer Behaviour
15.09.21 16 NANDAN SHARMA CIl [Strategic Decision Making Environment & Its Components
i Siddhartha K
15.09.21 _ |PrisSiddhartha Kumar BIl |Class Teaching
Shukla
16.09.21 - NANDAN SHARMA CIll |Class Teaching
Sri Siddhartha K
16.09.21 | 16 S:\Iuklla artha fumar BIl |STIMULUS RESPONSE Industrial Buying Behaviour
Sri Chandan k
18.09.21 26 i Lhandan kumar Cl |Fund Flow Statement Example Solved
Thakur
18.09.21 26  |Miss Shweta Bl [Selling & Sales Planning Function of Sales Management
Sri.Chandan K
18.09.21 26 TLIakuarn an fumar B Ill [Product & Pricing Decision New Product Development
Sri Chandan k
20.09.21 27 i Lhandan kumar Cl |Fund Flow Statement Concept
Thakur
I t &T f Sal
20.09.21 27  |Miss Shweta Bl [Selling & Sales Planning mpor' ance & lypes of sales
Planning
Sri.Chandan K M tof Int tional
20.09.21 27 ri-Lhandan fumar B Ill |Product & Pricing Decision anagement ot Internationa
Thakur Brand
Sri Chandan k
21.09.21 28 i Lhandan kumar Cl |Fund Flow Statement Classification of Cash Flow
Thakur
I t &T f Sal
21.09.21 28 |Miss Shweta Bl [Selling & Sales Planning mpor' ance & lypes of sales
Planning
Sri.Chandan K
21.09.21 28 T:aku::n an fumar B Ill [Product & Pricing Decision Packaging & Labeling
29.09.21 17 |NANDAN SHARMA cll Er'1V|ronr.nentaI Analysis & Environmental & Its
Diagnosis Components
Sri Siddhartha K
220921 | 17 SLIukIIa artha fumar BIl |STIMULUS RESPONSE Industrial Buying Behaviour
93.00.21 18 |NANDAN SHARMA cll Er'1V|ronr.nentaI Analysis & EnV|ro.nmentaI Scanning &
Diagnosis Appraisal
Sri Siddhartha K
23.09.21 - fl siadhartha fumar B Il {Monthly Evaluation
Shukla
25.09.21 - NANDAN SHARMA Cll |Monthly Evaluation
Sri Siddhartha Kumar ) . )
25.09.21 18 shukla BIl |STIMULUS RESPONSE. Industrial Buying Behaviour
Sri Chandan kumar Cash Flow from Operating
27.09.21 29 Cl |Cash Flow Stat t
Thakur ash rlow >tatemen Activity (Direct Method)
27.09.21 29 |Miss Shweta Bl [Selling & Sales Planning Process of Sales Planning
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Sri.Chandan K Provisi f Sales Related
27.09.21 | 29 [2r--handaniumar BIll |Product & Pricing Decision | C' o0 OF >31es Relate
Thakur Services
Sri Chandan k
20.09.21 | 30 |2 -randanikumar Cl |Cash Flow Statement Indirect Method
Thakur
29.09.21 30 |[Miss Shweta Bl [Selling & Sales Planning Sales for Casting
Sri.Chandan K
29.09.21 30 ri-Lhandan fumar B Ill [Product & Pricing Decision International Pricing
Thakur
Sri Chandan k Cash Fl T | ti
30.09.21 | 31 |2 randankumar Cl |Cash Flow Statement ash rlow ferm Investing
Thakur Activity
30.09.21 31 |Miss Shweta Bl [Selling & Sales Planning Sales Quotas
Sri.Chandan K Envi tal Infl
30.09.21 | 31 [2r--nandaniumar BIIl |Product & Pricing Decision |- -+ o ental INTUence on
Thakur Pricing Decision
Envi tal Analysis &
01.1021 | 19 |NANDAN SHARMA cy |cnvironmental Analysis SWOT Analysis
Diagnosis
01.10.21 19 Sri Siddhartha Kumar sl |sTIMULUS RESPONSE. Gboblisation of Consumers
Shukla Market
Environmental Analysis & o .
04.10.21 20 |NANDAN SHARMA cll . ) Organizational Appraisal
Diagnosis
Sri Siddhartha K
041021 | - [>7'>cdharthatumar BIl |Class Teaching
Shukla
05.10.21 - NANDAN SHARMA Cll |Class Teaching
i Siddhartha K
051021 | 20 zguslllcid artha Kumar BIl |STIMULUS RESPONSE. Market Implications
i Ch k
07.10.21 32 _Srrr']lackuarndan umar Cl [Cash Flow Statement Cash Flow Term Financial Action
07.10.21 32 |Miss Shweta Bl [Selling & Sales Planning Sales Budget
Sri.Chandan K Int ti | Pricing Policies &
07.10.21 32 ri-Lhandan fumar B Ill |Product & Pricing Decision " erna'|ona ricing Folicies
Thakur Strategies
Sri Chandan k E le of Cash Fl
08.10.21 | 33 | -handankumar Cl |Cash Flow Statement xample ort-ash Fiow
Thakur Statement
Sales O ization & S
08.10.21 33 |Miss Shweta Bl ales Lrganization & >ales Setting up a Sales Organization
Force Management
Sri.Chandan K Int ti | Pricing Policies &
08.10.21 33 ri-Lhandan fumar B Ill |Product & Pricing Decision " erna'|ona ricing Folicies
Thakur Strategies
Sri Chandan k A ting R tf
09.10.21 34 i Lhandan kumar Cl ceounting Report for Concept, Objective Type
Thakur Management
Sales O ization & S
09.10.21 34  |Miss Shweta Bl ales Lrganization & >ales Planning Process
Force Management
Sri.Chandan K Int tional Pricing Policies &
09.10.21 34 ri-Lhandan fumar B Ill |Product & Pricing Decision " erna.lona b
Thakur Strategies
Envi tal Analysis &
111021 | 21 |NANDAN SHARMA cy |Snvironmental Analysis Strategic Advantage Analysis
Diagnosis
11.10.21 91 Sri Siddhartha Kumar Bl lSTIMULUS RESPONSE. ImpacFonFTonConsumer
Shukla Behaviour
18.10.21 22 NANDAN SHARMA Cll |[EA&D Strategic Advantage Diagnosis
Sri Siddhartha K
18.10.21 - fl siadhartha fumar B Il |Class Teaching
Shukla
20.10.21 - NANDAN SHARMA CIll |Class Teaching
Sri Siddhartha K
201021 | 22 [ >lddnarthaBumar BIl |STIMULUS RESPONSE. Impact of IT on C.B.

Shukla
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Sri Chandan k
21.10.21 35 TLIaku?'n an kumar Cl| |Budget & Budgeting Concept & Type of Budget
211021 35 |Miss Shweta Bl Sales Organization & Sales Princip.)les.of Determining Sales
Force Management Organization
Sri.Chandan K
21.10.21 . [pn-thandan Bumar BIll |Class Teaching
Thakur
Sri Chandan kumar .
22.10.21 36 Thakur Cl| |Budget & Budgeting Concept
22.10.21 - Miss Shweta Bl |Class Teaching
i.Ch K P ti | & Logisti
221021 | 35 |Sri-ChandanKumar g | romotional & Logistic Issues & Complexities
Thakur Decision
i Ch k
23.10.21 _ [5riChandan kumar C1 |class Teaching
Thakur
| izati | Esti ing Man P
23.10 21 36 Miss Shweta B Sales Organization & Sales stlm.atmg an Power
Force Management Requirement For Sales
Sri.Chandan K P tional & Logisti
231021 | 36 [ --handaniumar iy | ororonal & Logistic International Advertising
Thakur Decision
55 1021 53 |NANDAN SHARMA cll ErI1V|ronr.nentaI Analysis & St.ratlglc.Advertlsmg and
Diagnosis Diganosis
Sri Siddhartha K
251021 | 23 S::ullla artha fumar BIl |STIMULUS RESPONSE. Impact of IT on C.B.
F lati hoi f
261021 | 24 |NANDAN SHARMA ¢y |Formulation & Choice o Modernization
Strategy
Sri Siddhartha K
261021 | 24 S::ullla artha fumar BIl |STIMULUS RESPONSE. Impact of IT on C.B.
F lati hoi f
271021 | 25 |NANDAN SHARMA ¢y |Formulation & Choice o Modernization
Strategy
i Siddhartha K
271021 | 25 |°FSiddhartha Kumar BIl |STIMULUS RESPONSE. Revision
Shukla
Sri Chandan kumar Zero Based Budgeting &
28.10.21 37 Thakur Cl| |Budgetary Control Performance
Budgeting
28.10.21 37 |Miss Shweta Bl Sales Organization & Sales PIanni'ng for Man Power
Force Management Recruitment
Sri.Chandan K
28.10.21 - rl.Lhandan fumar B Ill {Monthly Evaluation
Thakur
Sri Chandan kumar . .
29.10.21 38 Thakur C| |Managerial Costing Concept
29.10.21 - Miss Shweta B | |Monthly Evaluation
Sri.Chandan K P ti | & Logist
29.10.21 | 37 [>r-uhandanfumar g | ororonal & LogIstic Personal Selling
Thakur Decision
Sri Chandan k
30.10.21 . [ handankumar Cl |Monthly Evaluation
Thakur
30.10.21 38 |Miss Shweta Bl Sales Organization & Sales PIannir'1g for Man Power
Force Management Sellection
Sri.Chandan K P ti | & Logist
30.10.21 | 38 [>--handanfumar B | ororonal & Logistic Sales Promotion
Thakur Decision
F lation & Choi f
08.11.21 | 26 |NANDAN SHARMA cy |-ormuiation &Ehoice o Diversification
Strategy
Sri Siddhartha K
08.11.21 | 26 |0 >'ddharthafumar BIl |STIMULUS RESPONSE. Revision

Shukla




HERIOM o Q5. Sfersl, ST gHs, TRAYR

HET : TA.BM. 91T aF UTSIHH AT WS 2021—22 i : 9rfersg
feo® AT YeTqPh BT A PESUE] AT RILEY
F lation & Choice of
09.11.21 | 27 |NANDAN SHARMA cy | ormuiation & thoice o Diversification
Strategy
Sri Siddhartha K
09.11.21 | 27 S[\Iuklla artha fumar BIl [STIMULUS RESPONSE. Revisions of Models
F lation & Choice of
11.11.21 | 28 |NANDAN SHARMA cy |-ormuiation &thoiceo Integration, Merger
Strategy
Sri Siddhartha K
11.11.21 28 ! artha fumar B Il |Marketing Research Importance
Shukla
Sri Chandan kumar . . Concept & Difference B/W MC
12.11.21 39 Thakur C| |Absorption Costing & AC
12.11.21 39 |Miss Shweta Bl Sales Organization & Sales Planni‘ng for Man Power
Force Management Tranning
Sri.Chandan K
12.11.21 . [pn-thandan Bumar BIll |Class Teaching
Thakur
Sri Chandan k When Production & S
13.11.21 | 4o [ -hancankumar Cl |Absorption Costing en Froguction & sales are
Thakur Equal
13.11.21 - Miss Shweta Bl |Class Teaching
i.Ch K P i | & Logisti
131121 | 39 |Sri-ChandanKumar g |Fromotional & Logistic Public Relation
Thakur Decision
i Ch k
16.11.21 - Sri Chandan kumar C| |Class Teaching
Thakur
[ izati I Planning for Man P
16.11.21 40 Miss Shweta B Sales Organization & Sales anning for Man Power
Force Management Development
Sri.Chandan K P tional & Logisti
16.11.21 | 4o [>r--nandanfumar g | omotonal & LogIstic Function & Type of Channels
Thakur Decision
F lati hoice of
17.11.21 | 29 |NANDAN SHARMA ¢y |Formulation & Choice o Take Over
Strategy
Sri Siddhartha K Nat &S f Marketi
17.11.21 | 29 [2M'>lddnarthaRumar BIl |Marketing Research ature & scope of Viarketing
Shukla Research
F lati hoice of
181121 | 30 [NANDAN SHARMA cy |Formulation & Choice o Joint Strategies
Strategy
Sri Siddhartha K
18.11.21 30 S::uklla artha fumar B Il |Marketing Research Marketing Research in India
F lati hoice of
20.11.21 | 31 |NANDAN SHARMA ¢y |Formulation & Choice o Turn Around
Strategy
Sri Siddhartha K
201121 | 31 s::uklla artha fumar BIl |Marketing Research MIS & Marketing Research
Sri Chandan kumar When Closing & Opening Stock
22.11.21 41 ! ! Cl| |Absorption Costing . ne pening
Thakur are Given
Sales O ization & Sal
22.11.21 41 [Miss Shweta Bl ales Lrganization & >ales Placement & Induction
Force Management
Sri.Chandan K
22.11.21 - rl-Lhandan fumar B Ill |Class Teaching
Thakur
Sri Chandan kumar Cost Volience Profit Analysis/
23.11.21 2
3 4 Thakur Cl BEP Concept
23.11.21 - Miss Shweta B | |Class Teaching
Sri.Chandan K P tional & Logisti
23.11.21 41 ri-Lhandan fumar B Il ror_n_o ‘ona OBIStIC Channel Sellection Decision
Thakur Decision
Sri Chandan k
25.11.21 - i Lhandan kumar C| [Class Teaching

Thakur




HERIOM o Q5. Sfersl, ST gHs, TRAYR

HET : TA.BM. 91T aF UTSIHH AT WS 2021—22 i : 9rfersg
feia AT YeATqdH BT AT ESUE| AT ML
Sales O ization & Sal
251121 | 42 [Miss Shweta g [23C° YrBanization &sales iy ) tivating Sales Force
Force Management
551191 42 Sri.Chandan Kumar Bl Pror.n‘otlonal & Logistic S(?Iec‘t|on‘ of Foreign
Thakur Decision Distribution
26.11.21 32 NANDAN SHARMA CIll [Formulation & Choice Disinvestment
Sri Siddhartha K
261121 | 32 S:uklla artha fumar BIl |Marketing Research MIS & Marketing Research
27.11.21 33 NANDAN SHARMA CIll |Formulation & Choice Liquidation Strategies
Sri Siddhartha K
27.11.21 33 S[\Iuklla artha fumar B Il |Marketing Research Marketing Research Process
29.11.21 34 |INANDAN SHARMA Cll [Formulation & Choice Process of Stretegy Choice
Sri Siddhartha K
29.11.21 34 S:uklla artha fumar B Il [Marketing Research Marketing Research Process
Sri Chandan k
30.11.21 | 43 |2 -randankumar Cl |Break Evenpoint Analysis  |Use of P/V Ratio
Thakur
Sales Organization & Sales
30.11.21 43  |Miss Shweta Bl ganizat Leading the Sales Force
Force Management
i.Ch K
30.11.21 . |Sri-Chandan Kumar BIll |Monthly Evaluation
Thakur
Sri Chandan k
01.12.21 a4 i Lhandan kumar C| [Break Evenpoint Analysis Calculation of BEP
Thakur
01.12.21 - Miss Shweta B| [Monthly Evaluation
01.12.21 43 Sri.Chandan Kumar Bl Pror.n'otlonal & Logistic Manage Relation with Foreign
Thakur Decision Agent
Sri Chandan k
02.12.21 - i Lhandan kumar C| |Monthly Evaluation
Thakur
Sales O ization & Sal
02.12.21 44  [Miss Shweta Bl ales Lrganization & >ales Compensation Policies
Force Management
Sri.Chandan K P ti | & Logisti
02.12.21 44 ri-Lhandan fumar B Il ror_n,o 'ona ogIstic International Logistics
Thakur Decision
03.12.21 35 |NANDAN SHARMA Cll [Formulation & Choice Cometition & Swot Analysis
Sri Siddhartha K
03.12.21 35 S[\Iuklla artha fumar B Il |Marketing Research Marketing Research Process
F Affecti i
07.12.21 | 36 |NANDAN SHARMA Cll |Formulation & Choice ci(:z; ecting Strategic
i Siddhartha K Problem | ificati
07.12.21 36 Sri Siddhartha Kumar BIl |Marketing Research rop erT1 dentification &
Shukla Defination
08.12.21 37 NANDAN SHARMA Cll [Formulation & Choice Generic Competitive Strategies
Sri Siddhartha K
08.12.21 37 S[\Iuklla artha fumar B Il |Marketing Research Devloping a Research Praposal
Sri Chandan k
09.12.21 | 45 |2 -handanikumar cl |sep Calculation of BEP
Thakur
Sales O ization & Sal
09.12.21 | 45 |Miss Shweta | |20 co rBAMIZation &5aleS b motion Policies
Force Management
Sri.Chandan K
09.1221 | - [--handanfumar BIll |Class Teaching
Thakur
Sri Chandan k
11.12.21 46 i Lhandan kumar C| |BEP Analysis Example Solved
Thakur
11.12.21 - Miss Shweta B | |Class Teaching
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Sri.Chandan K P tional & Logisti
11.12.21 | 45 [2rh-handanfumar g | ororonal & Logistic International Logistic Decision
Thakur Decision
Sri Chandan k
13.12.21 | - [0 handanikumar Cl |Class Teaching
Thakur
Sales O ization & Sal
13.12.21 | 46 [Miss Shweta g [23C°Yreanization &sales g s Meeting
Force Management
Sri.Chandan K E ing | i
13.12.21 | 46 [ rancaniumar B |- o eing issuesin Ethical Issues
Thakur International Market
14.12.21 38 |NANDAN SHARMA Cll [Formulation & Choice Cost Leadership Differentiation
Sri Siddhartha K
14.12.21 38 S[\Iuklla artha fumar B Il |Marketing Research Developing a Research Propasal
15.12.21 39 |NANDAN SHARMA Cll [Formulation & Choice Value Chain Analysis
Sri Siddhartha K
15.12.21 | 39 S::ullla artha BUmar-—1 g, | Marketing Research Research Type
16.12.21 40 NANDAN SHARMA Cll |Formulation & Choice Bench Marking Techniques
Sri Siddhartha K
16.12.21 40 fl siadhartha fumar B Il |Marketing Research Research Type
Shukla
Sri Chandan k
17.12.21 47 i Lhandan kumar Cl| |Standard Costing Concept
Thakur
Sales O ization & Sal
17.12.21 47  |Miss Shweta Bl ales Lrganization & >ales Sales Contests
Force Management
Sri.Chandan K
17.12.21 . [pthandan Bumar BIll |Class Teaching
Thakur
Sri Chandan k
18.12.21 48 i Lhandan kumar C| |Standard Costing Determination of S.C.
Thakur
18.12.21 - Miss Shweta Bl |Class Teaching
i.Ch K E ing | i
181221 | a7 |>f-ChandanKumar B | cEme ssuesin Social Issues
Thakur International Market
i Ch k
20.12.21 - St Chandan kumar C| |Class Teaching
Thakur
I izati I
20.12.21 | 48  [Miss Shweta gy |Sales Organization &Sales o .0
Force Management
50.12.21 48 Sri.Chandan Kumar B Il Emergmg Issues in Inter.nat|onal Marketing of
Thakur International Market Services
21.12.21 41 NANDAN SHARMA CIll |Formulation & Choice Blue Print
Sri Siddhartha K
21.12.21 41 S[\Iuklla artha fumar B Il |Marketing Research Exploratory Research
Inter Relationship B/W
22.12.21 42 |NANDAN SHARMA CIll |Formulation & Choice Blueprint Formulation &
Importance
Sri Siddhartha K
22.12.21 42 S[\Iuklla artha fumar B Il |Marketing Research Descripitive Research
Inter Relationship B/W
23.12.21 43 [NANDAN SHARMA Cll [Formulation & Choice Blueprint Formulation &
Importance
Sri Siddhartha K
23.12.21 43 SEukIIa artha fumar B Il [Marketing Research Conclusive Research
Sri Chandan k
24.12.21 49 i Lhandan kumar C1 [Variance Analysis Concept & Kind
Thakur
24.12.21 49 |Miss Shweta B I |Control Process Analysis of Sales Values
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Sri.Chandan K
24.12.21 . [-thandan Bumar BIll |Class Teaching
Thakur
Sri Chandan k
27.12.21 50 i Lhandan kumar C| |Variance Analysis Material Cost Variance
Thakur
27.12.21 - Miss Shweta Bl |Class Teaching
971291 49 Sri.Chandan Kumar B Ill Emerglng Issues in Inter.nat|onal Marketing of
Thakur International Market Services
Sri Chandan k
281221 | - |27 -handankumar Cl |Class Teaching
Thakur
28.12.21 50 |Miss Shweta B I |Control Process Analysis of Cost
»8.12.91 50 Sri.Chandan Kumar Bl Emerglng Issues in Impact .Of IT on International
Thakur International Market Marketing
I in Strat
29.12.21 | 44 |NANDAN SHARMA Cll |strategy Implementation ssuesn Strategy
Implementation
Sri Siddhartha Kumar
29.12.21 44 B Il |Marketing Research Expermintal Designe
Shukla
I in Strat
30.12.21 | 45 |NANDAN SHARMA Cll |strategy Implementation ssuesn Strategy
Implementation
Sri Siddhartha K Pri &S dary Dat
30.12.21 45 fl siadhartha fumar B Il |Data Resource & Collection rimary & secondary Uata
Shukla Source
31.12.21 46 [NANDAN SHARMA Cll [Strategy Implementation Resource Allocation
Sri Siddhartha K Pri &S dary Dat
31.12.21 46 rl siadhartha fumar B Il [Data Resource & Collection rimary & >econdary Data
Shukla Source
Sri Chandan kumar
01.01.22 51 Thlakur ! C| |Variance Analysis Material Quantity Vareance
01.01.22 51 |Miss Shweta Bl [Control Process Analysis of Profitibility
01.01.22 - Nandan Sharma B Ill {Monthly Evaluation
Sri Chandan k
03.01.22 52 T::aku?fn an xumar C| |Variance Analysis Material Price Mixed Variance
03.01.22 - Miss Shweta B| [Monthly Evaluation
03.01.22 51 Sri.Chandan Kumar B Il Emergmg Issues in Impact of IT'on International
Thakur International Market and Marketing
Sri Chandan k
04.01.22 - i Lhandan kumar C| |Monthly Evaluation
Thakur
Meaning E by Sal
04.01.22 52  |Miss Shweta Bl [Control Process eaning Expenses by >ales
Personals
Sri.Chandan Kumar Emerging Issues in
04.01.22 52 Bl 8 g Impact of Globlization
Thakur International Market
05.01.22 47 |NANDAN SHARMA CIl |Strategy Implementation Structural Resource Allocation
Sri Siddhartha K
05.01.22 47 SEukIIa artha fumar B Il [Data Resource & Collection |Online Data Sources
. Non Structural Resource
06.01.22 48 NANDAN SHARMA CIll |Strategy Implementation ,
Allocation
Sri Siddhartha K
06.01.22 48 fl siadhartha fumar B Il [Data Resource Data Collection Method
Shukla
0] i f Strategi
07.01.22 | 49 |NANDAN SHARMA Cll |strategy Evaluation bk
Evaluation
Sri Siddhartha K
07.01.22 49 fl siadhartha fumar B Il |Data Resource & Collection |Organization of Field Work

Shukla
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Sri Chandan k
08.01.22 53 fi Lhandan kumar C| |Variance Analysis Labour Cost Varance
Thakur
M ing E by Sal
08.01.22 43 Miss Shweta B1 [Control Process eaning txpenses by sales
Personals
Sri.Chandan K
08.01.22 . [pn-thandan Bumar BIll |Class Teaching
Thakur
Sri Chandan k
10.01.22 54 i Lhandan kumar C| |Variance Analysis Overhead Cost Variance
Thakur
10.01.22 - Miss Shweta Bl |Class Teaching
100122 | s3 |Sri-ChandanKumar BIIl |wTO WTO
Thakur
i Ch k
11.01.22 _ |SriChandan kumar I |class Teaching
Thakur
Evaluati les F
11.01.22 54 Miss Shweta B1 [Control Process valuating Sales orc.e
Performance Marketing
110122 | 54 [Sri-ChandanKumar BIIl |wTO WTO
Thakur
12.01.22 50 |NANDAN SHARMA CIl |Strategy Evaluation & Control |Strategic Control
Sri Siddhartha Kumar
12.01.22 50 ! ! B Il [Data Resource & Collection |Survey
Shukla
13.01.22 51 |NANDAN SHARMA CIl |Strategy Evaluation & Control |Techniques of Control
Sri Siddhartha K
13.01.22 51 S:mluklla artha fumar B Il |Data Resource & Collection [Sampling & Non Sampling Error
17.01.22 52 |[NANDAN SHARMA CIl [Strategy Evaluation & Control |Techniques of Evaluation
Sri Siddhartha K
17.01.22 52 ri Slddhartha fumar Bl [Sampling Plan Univers, Sample Frame
Shukla
Sri Chandan k
18.01.22 55 T[mlaku?fn an xumar Cl |Responsibility Accounting Concept
Evaluating Sales F
18.01.22 55 Miss Shweta B1 [Control Process valuating >ales rorce
Performance
i.Ch K
18.01.22 _ [Sri-Chandan Kumar BIll |Class Teaching
Thakur
Sri Chandan kumar
19.01.22 | s6 [ ! CI |Human Resource A/C Concept
Thakur
19.01.22 - Miss Shweta Bl |Class Teaching
190122 | 55 |Sri-ChandanKumar Bl |WTO WTO
Thakur
Sri Chandan k
20.01.22 - fiLhandan kumar C| |Class Teaching
Thakur
20.01.22 56 Miss Shweta B 1 |Control Process Revision
200122 | 56 [or-ChandanKumar Bl |WTO WTO
Thakur
21.01.22 53 NANDAN SHARMA CIl [Strategy Evaluation & Control |Strategy Evaluation
Sri Siddhartha K
21.01.22 | 53 [>7>@dnartha umar BIl |Sampling Plan Sampling Unit Techinique
Shukla
22.01.22 54 NANDAN SHARMA CIl [Strategy Evaluation & Control |Control of Techinique
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Sri Siddhartha K
22.01.22 54 fl sladhartha fumar B Il |Sampling Plan Sample Size Determination
Shukla
24.01.22 55 |NANDAN SHARMA CIll [Strategy Evaluation & Control |Control of Techinique
24.01.22 o5 Sri Siddhartha Kumar 81l |Data Analysis Uni.Variate, Bivariate & Multi
Shukla Variate
Sri Chandan k
27.01.22 | 57 [ -handankumar cl |inflation A/C Concept
Thakur
27.01.22 57 Miss Shweta B1 [Control Process Revision
i.Ch K
27.01.22 _ [Sri-Chandan Kumar B Il |Monthly Evaluation
Thakur
Sri Chandan kumar
28.01.22 58 ! ! Cl |Value Added A/C Concept
Thakur
28.01.22 - Miss Shweta B | |Monthly Evaluation
280122 | 57 [°ri-ChandanKumar Bl |WTO WTO
Thakur
Sri Chandan k
29.01.22 - i Lhandan kumar C| |Monthly Evaluation
Thakur
29.01.22 58 Miss Shweta B1 [Control Process Revision
200122 | sg |Sri-ChandanKumar BIIl |wTO WTO
Thakur
30.01.22 56 |NANDAN SHARMA C Il |Strategy Evaluation & Control |Evaluation Techinique
Sri Siddhartha K
30.01.22 | 56 |0 >'@dnarthalumar BIl |Data Analysis Previous
Shukla
31.01.22 57 NANDAN SHARMA CIl |Revision Revision
Sri Siddhartha K R tP tion &
31.01.22 57 |2F >ledhartha fumar BIl |Data Analysis eport Frepration
Shukla Presentation
58 NANDAN SHARMA CIl |Revision Revision
Sri Siddhartha K R tP tion &
cg ri Siddhartha Kumar 81l |Data Analysis eport Prepration

Shukla

Presentation




