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Thakur
B III Foreign Market Selection International MIS

31.08.21 11 NANDAN SHARMA C II Strategic Decision Making Strategic Business Units (SBU)

31.08.21 11
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International Marketing 
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Sri.Chandan Kumar 
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Sri Chandan kumar 

Thakur
C I Cash Flow Statement Indirect Method

29.09.21 30 Miss Shweta B I Selling & Sales Planning Sales for Casting

29.09.21 30
Sri.Chandan Kumar 

Thakur
B III Product & Pricing Decision International Pricing

30.09.21 31
Sri Chandan kumar 

Thakur
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Cash Flow Term Investing 
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Sri.Chandan Kumar 

Thakur
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Diagnosis
SWOT Analysis
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Sri Siddhartha Kumar 
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Sri Siddhartha Kumar 

Shukla
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05.10.21 - NANDAN SHARMA C II Class Teaching

05.10.21 20
Sri Siddhartha Kumar 

Shukla
B II STIMULUS RESPONSE. Market Implications

07.10.21 32
Sri Chandan kumar 

Thakur
C I Cash Flow Statement Cash Flow Term Financial Action

07.10.21 32 Miss Shweta B I Selling & Sales Planning Sales Budget

07.10.21 32
Sri.Chandan Kumar 

Thakur
B III Product & Pricing Decision

International Pricing Policies & 

Strategies

08.10.21 33
Sri Chandan kumar 
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C I Cash Flow Statement
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08.10.21 33
Sri.Chandan Kumar 

Thakur
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International Pricing Policies & 

Strategies
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B II Class Teaching

20.10.21 - NANDAN SHARMA C II Class Teaching

20.10.21 22
Sri Siddhartha Kumar 

Shukla
B II STIMULUS RESPONSE. Impact of IT on C.B.



fo"k; % okf.kT;

fnukad O;k[;ku iz/;kid dk uke iz'ui= v/;kiu  'kh"kZd

egkjk.kk izrki ih-th- dkWyst] taxy /kwlM+] xksj[kiqj

d{kk % ,e-dke- Hkkx nks  ikB~;Øe ;kstuk % l= 2021&22

21.10.21 35
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Sri.Chandan Kumar 

Thakur
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Sri Chandan kumar 

Thakur
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22.10.21 - Miss Shweta B I Class Teaching
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Sri.Chandan Kumar 

Thakur
B III
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Sri Chandan kumar 

Thakur
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23.10.21 36 Miss Shweta B I
Sales Organization & Sales 
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Requirement For Sales

23.10.21 36
Sri.Chandan Kumar 

Thakur
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25.10.21 23 NANDAN SHARMA C II
Environmental Analysis & 

Diagnosis
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25.10.21 23
Sri Siddhartha Kumar 

Shukla
B II STIMULUS RESPONSE. Impact of IT on C.B.

26.10.21 24 NANDAN SHARMA C II
Formulation & Choice of 

Strategy
Modernization

26.10.21 24
Sri Siddhartha Kumar 

Shukla
B II STIMULUS RESPONSE. Impact of IT on C.B.

27.10.21 25 NANDAN SHARMA C II
Formulation & Choice of 

Strategy
Modernization

27.10.21 25
Sri Siddhartha Kumar 

Shukla
B II STIMULUS RESPONSE. Revision

Zero Based Budgeting & 

Performance

Budgeting

28.10.21 37 Miss Shweta B I
Sales Organization & Sales 

Force Management

Planning for Man Power 

Recruitment

28.10.21 -
Sri.Chandan Kumar 

Thakur
B III Monthly Evaluation

29.10.21 38
Sri Chandan kumar 

Thakur
C I Managerial Costing Concept

29.10.21 - Miss Shweta B I Monthly Evaluation

29.10.21 37
Sri.Chandan Kumar 

Thakur
B III

Promotional & Logistic 

Decision
Personal Selling

30.10.21 -
Sri Chandan kumar 

Thakur
C I Monthly Evaluation

30.10.21 38 Miss Shweta B I
Sales Organization & Sales 

Force Management

Planning for Man Power 

Sellection

30.10.21 38
Sri.Chandan Kumar 

Thakur
B III

Promotional & Logistic 

Decision
Sales Promotion

08.11.21 26 NANDAN SHARMA C II
Formulation & Choice of 

Strategy
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08.11.21 26
Sri Siddhartha Kumar 
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B II STIMULUS RESPONSE. Revision

28.10.21 37
Sri Chandan kumar 
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09.11.21 27
Sri Siddhartha Kumar 

Shukla
B II STIMULUS RESPONSE. Revisions of Models

11.11.21 28 NANDAN SHARMA C II
Formulation & Choice of 

Strategy
Integration, Merger

11.11.21 28
Sri Siddhartha Kumar 

Shukla
B II Marketing Research Importance

12.11.21 39
Sri Chandan kumar 

Thakur
C I Absorption Costing

Concept & Difference B/W MC 
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12.11.21 39 Miss Shweta B I
Sales Organization & Sales 

Force Management

Planning for Man Power 

Tranning

12.11.21 -
Sri.Chandan Kumar 

Thakur
B III Class Teaching

13.11.21 40
Sri Chandan kumar 

Thakur
C I Absorption Costing

When Production & Sales are 

Equal

13.11.21 - Miss Shweta B I Class Teaching

13.11.21 39
Sri.Chandan Kumar 

Thakur
B III

Promotional & Logistic 

Decision
Public Relation

16.11.21 -
Sri Chandan kumar 

Thakur
C I Class Teaching

16.11.21 40 Miss Shweta B I
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Force Management

Planning for Man Power 

Development

16.11.21 40
Sri.Chandan Kumar 

Thakur
B III

Promotional & Logistic 

Decision
Function & Type of Channels

17.11.21 29 NANDAN SHARMA C II
Formulation & Choice of 

Strategy
Take Over

17.11.21 29
Sri Siddhartha Kumar 

Shukla
B II Marketing Research

Nature & Scope of Marketing 

Research

18.11.21 30 NANDAN SHARMA C II
Formulation & Choice of 

Strategy
Joint Strategies

18.11.21 30
Sri Siddhartha Kumar 

Shukla
B II Marketing Research Marketing Research in India

20.11.21 31 NANDAN SHARMA C II
Formulation & Choice of 
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20.11.21 31
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Shukla
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Sri Chandan kumar 

Thakur
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Sri.Chandan Kumar 

Thakur
B III Class Teaching
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Sri Chandan kumar 

Thakur
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25.11.21 42 Miss Shweta B I
Sales Organization & Sales 

Force Management
Motivating Sales Force

25.11.21 42
Sri.Chandan Kumar 
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Promotional & Logistic 
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Selection of Foreign 
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26.11.21 32 NANDAN SHARMA C II Formulation & Choice Disinvestment

26.11.21 32
Sri Siddhartha Kumar 

Shukla
B II Marketing Research MIS & Marketing Research

27.11.21 33 NANDAN SHARMA C II Formulation & Choice Liquidation Strategies

27.11.21 33
Sri Siddhartha Kumar 

Shukla
B II Marketing Research Marketing Research Process

29.11.21 34 NANDAN SHARMA C II Formulation & Choice Process of Stretegy Choice

29.11.21 34
Sri Siddhartha Kumar 

Shukla
B II Marketing Research Marketing Research Process

30.11.21 43
Sri Chandan kumar 

Thakur
C I Break Evenpoint Analysis Use of P/V Ratio

30.11.21 43 Miss Shweta B I
Sales Organization & Sales 

Force Management
Leading the Sales Force

30.11.21 -
Sri.Chandan Kumar 

Thakur
B III Monthly Evaluation

01.12.21 44
Sri Chandan kumar 

Thakur
C I Break Evenpoint Analysis Calculation of BEP

01.12.21 - Miss Shweta B I Monthly Evaluation

01.12.21 43
Sri.Chandan Kumar 

Thakur
B III

Promotional & Logistic 

Decision

Manage Relation with Foreign 

Agent

02.12.21 -
Sri Chandan kumar 

Thakur
C I Monthly Evaluation

02.12.21 44 Miss Shweta B I
Sales Organization & Sales 

Force Management
Compensation Policies

02.12.21 44
Sri.Chandan Kumar 

Thakur
B III

Promotional & Logistic 

Decision
International Logistics

03.12.21 35 NANDAN SHARMA C II Formulation & Choice Cometition & Swot Analysis

03.12.21 35
Sri Siddhartha Kumar 

Shukla
B II Marketing Research Marketing Research Process

07.12.21 36 NANDAN SHARMA C II Formulation & Choice
Factor Affecting Strategic 

Choice

07.12.21 36
Sri Siddhartha Kumar 

Shukla
B II Marketing Research

Problem Identification & 

Defination

08.12.21 37 NANDAN SHARMA C II Formulation & Choice Generic Competitive Strategies

08.12.21 37
Sri Siddhartha Kumar 

Shukla
B II Marketing Research Devloping a Research Praposal

09.12.21 45
Sri Chandan kumar 

Thakur
C I BEP Calculation of BEP

09.12.21 45 Miss Shweta B I
Sales Organization & Sales 

Force Management
Promotion Policies

09.12.21 -
Sri.Chandan Kumar 

Thakur
B III Class Teaching

11.12.21 46
Sri Chandan kumar 

Thakur
C I BEP Analysis Example Solved

11.12.21 - Miss Shweta B I Class Teaching
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11.12.21 45
Sri.Chandan Kumar 

Thakur
B III

Promotional & Logistic 

Decision
International Logistic Decision

13.12.21 -
Sri Chandan kumar 

Thakur
C I Class Teaching

13.12.21 46 Miss Shweta B I
Sales Organization & Sales 

Force Management
Sales Meeting

13.12.21 46
Sri.Chandan Kumar 

Thakur
B III

Emerging Issues in 

International Market
Ethical Issues

14.12.21 38 NANDAN SHARMA C II Formulation & Choice Cost Leadership Differentiation

14.12.21 38
Sri Siddhartha Kumar 

Shukla
B II Marketing Research Developing a Research Propasal

15.12.21 39 NANDAN SHARMA C II Formulation & Choice Value Chain Analysis

15.12.21 39
Sri Siddhartha Kumar 

Shukla
B II Marketing Research Research Type

16.12.21 40 NANDAN SHARMA C II Formulation & Choice Bench Marking Techniques

16.12.21 40
Sri Siddhartha Kumar 

Shukla
B II Marketing Research Research Type

17.12.21 47
Sri Chandan kumar 

Thakur
C I Standard Costing Concept

17.12.21 47 Miss Shweta B I
Sales Organization & Sales 

Force Management
Sales Contests

17.12.21 -
Sri.Chandan Kumar 

Thakur
B III Class Teaching

18.12.21 48
Sri Chandan kumar 

Thakur
C I Standard Costing Determination of S.C.

18.12.21 - Miss Shweta B I Class Teaching

18.12.21 47
Sri.Chandan Kumar 

Thakur
B III

Emerging Issues in 

International Market
Social Issues

20.12.21 -
Sri Chandan kumar 

Thakur
C I Class Teaching

20.12.21 48 Miss Shweta B I
Sales Organization & Sales 

Force Management
Revision

20.12.21 48
Sri.Chandan Kumar 

Thakur
B III

Emerging Issues in 

International Market

International Marketing of 

Services

21.12.21 41 NANDAN SHARMA C II Formulation & Choice Blue Print

21.12.21 41
Sri Siddhartha Kumar 

Shukla
B II Marketing Research Exploratory Research

22.12.21 42 NANDAN SHARMA C II Formulation & Choice

Inter Relationship B/W 

Blueprint Formulation & 

Importance

22.12.21 42
Sri Siddhartha Kumar 

Shukla
B II Marketing Research Descripitive Research

23.12.21 43 NANDAN SHARMA C II Formulation & Choice

Inter Relationship B/W 

Blueprint Formulation & 

Importance

23.12.21 43
Sri Siddhartha Kumar 

Shukla
B II Marketing Research Conclusive Research

24.12.21 49
Sri Chandan kumar 

Thakur
C I Variance Analysis Concept & Kind

24.12.21 49 Miss Shweta B I Control Process Analysis of Sales Values
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24.12.21 -
Sri.Chandan Kumar 

Thakur
B III Class Teaching

27.12.21 50
Sri Chandan kumar 

Thakur
C I Variance Analysis Material Cost Variance

27.12.21 - Miss Shweta B I Class Teaching

27.12.21 49
Sri.Chandan Kumar 

Thakur
B III

Emerging Issues in 

International Market

International Marketing of 

Services

28.12.21 -
Sri Chandan kumar 

Thakur
C I Class Teaching

28.12.21 50 Miss Shweta B I Control Process Analysis of Cost

28.12.21 50
Sri.Chandan Kumar 

Thakur
B III

Emerging Issues in 

International Market

Impact of IT on International 

Marketing

29.12.21 44 NANDAN SHARMA C II Strategy Implementation
Issues in Strategy 

Implementation

29.12.21 44
Sri Siddhartha Kumar 

Shukla
B II Marketing Research Expermintal Designe

30.12.21 45 NANDAN SHARMA C II Strategy Implementation
Issues in Strategy 

Implementation

30.12.21 45
Sri Siddhartha Kumar 

Shukla
B II Data Resource & Collection

Primary & Secondary Data 

Source

31.12.21 46 NANDAN SHARMA C II Strategy Implementation Resource Allocation

31.12.21 46
Sri Siddhartha Kumar 

Shukla
B II Data Resource & Collection

Primary & Secondary Data 

Source

01.01.22 51
Sri Chandan kumar 

Thakur
C I Variance Analysis Material Quantity Vareance

01.01.22 51 Miss Shweta B I Control Process Analysis of Profitibility

01.01.22 - Nandan Sharma B III Monthly Evaluation

03.01.22 52
Sri Chandan kumar 

Thakur
C I Variance Analysis Material Price Mixed Variance

03.01.22 - Miss Shweta B I Monthly Evaluation

03.01.22 51
Sri.Chandan Kumar 

Thakur
B III

Emerging Issues in 

International Market

Impact of IT on International 

and Marketing

04.01.22 -
Sri Chandan kumar 

Thakur
C I Monthly Evaluation

04.01.22 52 Miss Shweta B I Control Process
Meaning Expenses by Sales 

Personals

04.01.22 52
Sri.Chandan Kumar 

Thakur
B III

Emerging Issues in 

International Market
Impact of Globlization

05.01.22 47 NANDAN SHARMA C II Strategy Implementation Structural Resource Allocation

05.01.22 47
Sri Siddhartha Kumar 

Shukla
B II Data Resource & Collection Online Data Sources

06.01.22 48 NANDAN SHARMA C II Strategy Implementation
Non Structural Resource 

Allocation

06.01.22 48
Sri Siddhartha Kumar 

Shukla
B II Data Resource Data Collection Method

07.01.22 49 NANDAN SHARMA C II Strategy Evaluation
Overview of Strategic 

Evaluation

07.01.22 49
Sri Siddhartha Kumar 

Shukla
B II Data Resource & Collection Organization of Field Work
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08.01.22 53
Sri Chandan kumar 

Thakur
C I Variance Analysis Labour Cost Varance

08.01.22 43 Miss Shweta B I Control Process
Meaning Expenses by Sales 

Personals

08.01.22 -
Sri.Chandan Kumar 

Thakur
B III Class Teaching

10.01.22 54
Sri Chandan kumar 

Thakur
C I Variance Analysis Overhead Cost Variance

10.01.22 - Miss Shweta B I Class Teaching

10.01.22 53
Sri.Chandan Kumar 

Thakur
B III WTO WTO

11.01.22 -
Sri Chandan kumar 

Thakur
C I Class Teaching

11.01.22 54 Miss Shweta B I Control Process
Evaluating Sales Force 

Performance Marketing

11.01.22 54
Sri.Chandan Kumar 

Thakur
B III WTO WTO

12.01.22 50 NANDAN SHARMA C II Strategy Evaluation & Control Strategic Control

12.01.22 50
Sri Siddhartha Kumar 

Shukla
B II Data Resource & Collection Survey

13.01.22 51 NANDAN SHARMA C II Strategy Evaluation & Control Techniques of Control

13.01.22 51
Sri Siddhartha Kumar 

Shukla
B II Data Resource & Collection Sampling & Non Sampling Error

17.01.22 52 NANDAN SHARMA C II Strategy Evaluation & Control Techniques of Evaluation

17.01.22 52
Sri Siddhartha Kumar 

Shukla
B II Sampling Plan Univers, Sample Frame

18.01.22 55
Sri Chandan kumar 

Thakur
C I Responsibility Accounting Concept

18.01.22 55 Miss Shweta B I Control Process
Evaluating Sales Force 

Performance

18.01.22 -
Sri.Chandan Kumar 

Thakur
B III Class Teaching

19.01.22 56
Sri Chandan kumar 

Thakur
C I Human Resource A/C Concept

19.01.22 - Miss Shweta B I Class Teaching

19.01.22 55
Sri.Chandan Kumar 

Thakur
B III WTO WTO

20.01.22 -
Sri Chandan kumar 

Thakur
C I Class Teaching

20.01.22 56 Miss Shweta B I Control Process Revision

20.01.22 56
Sri.Chandan Kumar 

Thakur
B III WTO WTO

21.01.22 53 NANDAN SHARMA C II Strategy Evaluation & Control Strategy Evaluation

21.01.22 53
Sri Siddhartha Kumar 

Shukla
B II Sampling Plan Sampling Unit Techinique

22.01.22 54 NANDAN SHARMA C II Strategy Evaluation & Control Control of Techinique



fo"k; % okf.kT;

fnukad O;k[;ku iz/;kid dk uke iz'ui= v/;kiu  'kh"kZd

egkjk.kk izrki ih-th- dkWyst] taxy /kwlM+] xksj[kiqj

d{kk % ,e-dke- Hkkx nks  ikB~;Øe ;kstuk % l= 2021&22

22.01.22 54
Sri Siddhartha Kumar 

Shukla
B II Sampling Plan Sample Size Determination

24.01.22 55 NANDAN SHARMA C II Strategy Evaluation & Control Control of Techinique

24.01.22 55
Sri Siddhartha Kumar 

Shukla
B II Data Analysis

Uni Variate, Bivariate & Multi 

Variate

27.01.22 57
Sri Chandan kumar 

Thakur
C I Inflation A/C Concept

27.01.22 57 Miss Shweta B I Control Process Revision

27.01.22 -
Sri.Chandan Kumar 

Thakur
B III Monthly Evaluation

28.01.22 58
Sri Chandan kumar 

Thakur
C I Value Added A/C Concept

28.01.22 - Miss Shweta B I Monthly Evaluation

28.01.22 57
Sri.Chandan Kumar 

Thakur
B III WTO WTO

29.01.22 -
Sri Chandan kumar 

Thakur
C I Monthly Evaluation

29.01.22 58 Miss Shweta B I Control Process Revision

29.01.22 58
Sri.Chandan Kumar 

Thakur
B III WTO WTO

30.01.22 56 NANDAN SHARMA C II Strategy Evaluation & Control Evaluation Techinique

30.01.22 56
Sri Siddhartha Kumar 

Shukla
B II Data Analysis Previous

31.01.22 57 NANDAN SHARMA C II Revision Revision

31.01.22 57
Sri Siddhartha Kumar 

Shukla
B II Data Analysis

Report Prepration & 

Presentation

58 NANDAN SHARMA C II Revision Revision

58
Sri Siddhartha Kumar 

Shukla
B II Data Analysis

Report Prepration & 

Presentation


